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1982 Communica 


The Communications Catalog for year-round programs is the 
primary source for United Way program support materials. 


Since January 1, 1982 all United Ways that have committed to 
Fair Share Services Support have been receiving a 15 percent 
discount on all program support materials and selected films. 
Any United Way that commits to Fair Share Services Support 
during the year will receive these benefits retroactive to 
January 1. 


All items listed in the catalog have been selected for quality 
and consistency in the presentation of the United Way mes- 
sage. Many have been developed with your help. 


An activities calendar is included to help you coordinate pur- 
chases with programs. If you need items not listed in the 
catalog, please let us know. 


President 


Your 1982 Activities Calendar 


e Schedule quarterly meetings with agency executives 

e Recognize planning and allocations volunteers 

e Review agency fund-raising activities (ongoing) 

e .Log and process admissions inquiries (ongoing) 

e Announce campaign chairman 

e Campaign chairman reviews past campaign analysis 

e Analyze potential for new support 

e Recruit division chairmen 

e Announce communications chairman/recruit committee volunteers 
e Provide year-round editor's kit to company communicators/media 
e Plan quarterly meetings with media and company communicators 
e Prepare annual report 

e Accent thank-you message in workplace and in mass media 


e Process revised operating budgets 

e Review job description for allocations and admissions chairpersons and committee members 
e Develop training materials for planning and allocations volunteers 
e Complete recruitment of top campaign leadership 

e Finalize general campaign timetable 

e Begin building cases development team 

e Conduct employee education programs and agency tours 

e Hold first campaign cabinet meeting 

e Preview national communications materials (films, TV spots, etc.) 
Prepare annual meeting: promotion/multimedia show 

Place second quarter ads with TV/radio/print 

Conduct agency marketing/communications workshop 

Develop year-round communications program for select companies 


e Develop visitation schedules; send committee rosters to agencies 
e Complete master schedule for allocations conferences 

e Account lists for all divisions finalized 

e Begin packing supplies for each division 

e Employee education and tours continue 

e Hold sixth campaign cabinet meeting 

e Provide campaign editors kit to company communicators 

e Plan quarterly meetings with media and company coordinators 

e Conduct agency fair 

e Accent scope of services in workplace and in mass media 


e Determine preliminary distribution of net funds available for allocations 
e Log, check, correct budgets 

e Review allocations process with chairpersons 

e Loaned executives trained and begin active service 

e Employee campaign coordinators in all major accounts recruited 
e Kickoff pilot campaigns 

e Hold seventh campaign cabinet meeting 

e Finalize plans for campaign kickoff event including multimedia 
e Deliver fourth quarter ads to TV/radio/print 

e Distribute NFL-United Way schedules in workplace 

e Tie in NFL spots with local TV/radio sports shows 

e Conduct campaign communications workshop for agencies 

e Accent citizen review message in workplace and in mass media 


e Reappoint/recruit allocations and admissions leadership 

e Review agency audits (audit committee) 

e Gather community needs data 

e Review account lists and card value 

e General campaign chairman meets with division chairmen on divisional organization, 
planning, strategy, and campaign plan implementation 

e Prepare cases for locations of national corporations/make initial contacts 

e Hold second campaign cabinet meeting 

e Pretest films with various audiences 

e Analyze employee opinion results. Develop selected companies’ plans 

e Meet with TV stations regarding fall simulcast 

e Develop materials for pilot/pacesetter campaigns 

e Accent citizen review in workplace and in mass media 


e Revise and process proposed budget forms and instructions 

e Monitor submission of quarterly financial reports and beneficiary data (ongoing) 
e Plan leadership giving appeals 

e Begin recruitment of loaned executives 

e Develop line solicitation plan 

e Plan training programs for all categories of volunteers 

e Hold third campaign cabinet meeting 

e Develop communications materials for loaned executives and volunteer training programs 
e Meet with media and company communicators 

e Plan special event/volunteer fair 

e Arrange agency demonstrations in select companies 


e Staff allocations conference 
e Begin visitations 
e Volunteer training programs conducted 
e General kickoff meeting 
—Complete pilot campaign with reports 
—30% to 40% of campaign goal should be accounted for 
e Campaign cabinet meets weekly 
e Promote local television simulcast 
e Promote campaign kickoff event/meeting 
e Tie NFL spots/posters into workplace ies 
e Publicize agency tours/speakers bureau 


e Staff allocations conferences 

e Continue weekly report meetings 

e Campaign cabinet meets following report sessions 
e Ensure timely campaign reports to the community 

e Coordinate report meeting agenda and promotion 

e Provide campaign thank-you spots to TV/radio/print 
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e Update service/target emphases; publish emphases to community 
e Finalize campaign organizations and strategies 

e Employee education and agency tours continue 

e Hold fourth campaign cabinet meeting 

e Finalize campaign materials 

e Order campaign supplies (films, TV spots, NFL schedules, etc.) 
e Place third quarter ads with TV/radio/print 

e Publicize agency tours/speakers bureau 

e Conduct volunteer fair 

e Accent volunteerism in workplace and in mass media 

e Utilize corporate communications 


e Mail proposed budget package(s) to agencies and new applicants 

e Instructional sessions on budget preparation 

e All campaign personnel recruited 

e Training package complete and presented to cabinet: See 1982 Campaign Volunteer 
Training Programs and Ideas: “A Working Manual” 

e Hold fifth campaign cabinet meeting 

e Finalize campaign publicity/promotion plan 

e Plan special event—agency fair 

e Accent scope of services in workplace and in mass media 

e Identify employee volunteers in major companies 


e Staff allocations summary meetings 
e Prepare reports on allotment recommendations to Board of Trustees 
e Campaign cabinet plans needed follow-up 
e Final report meeting and victory event 
e Post campaign analysis begins 
e Final details for awards program set 
‘e Marketing/communications cocmmittee meeting/year-end evaluation 
e Coordinate victory event program including multimedia 
e Coordinate marketing research survey 
e Deliver first quarter ads to TV/radio/print 
e Provide company coordinators with thank-you kits (i.¢., posters, ads) 
e Accent thank-you message in workplace and in mass media 


e Board approves agency allotments 

e Prepare and process agency allotment letters 

e Post campaign analysis complete 

e Begin recruitment of campaign chairman for two years ahead 

e Begin assessment of potential for support in next campaign 

e Recruit communications chairman and vice chairman for 1982 

e Develop next year’s communications plan and message strategies 
e Analyze marketing research results 

e Accent thank-you message in workplace and in mass media 


The national film program is a valuable resource to all 
United Ways. Over 7,500 film prints are used in com- 
munities across the country each year. More than 120 
million people see these professionally produced films 
in the workplace and on television. They present United 
Way messages in numerous formats and lengths. All 
films are audience-tested and are of the highest quality. 
In fact, United Way films are widely recognized as the 
best in the nonprofit area. Most importantly, these films 
save you money as they are low in cost. 


These benefits are only possible through the collective 
use of the national film program. That’s why your sup- 
port of this program is important. Here’s how you benefit: 


1. FREE PREVIEW. The best way to demonstrate a 
film's effectiveness is to test it with different audiences 
in yourown community. That’s why films are available to 
you FREE OF CHARGE, to preview for two weeks. 


Test several films with potential givers in the workplace 
as well as with volunteers, key people, and local media. 
Testing forms are available to help you accurately 
gauge audience reactions and responses. 


After this two-week period, you can return the films or 
keep them to use in your community. We will bill you. 


2. LOCALIZATION. United Way films can be tailored 
for your community. Modular segments can be deleted. 
Local tags or introductions can be easily added. It is 
important to place your localization order early. You 
should order a sufficient number of film prints to justify 
changes in the basic film. For more information, contact 
Maureen Goodyear or Nick Anderson, Communica- 
tions Division, United Way of America, 703—836-7100. 


3. SUBSTANTIAL SAVINGS. United Way films cost 
considerably less than producing your own film. You 
not only save money but valuable staff time. These 
increased resources can be used for better campaign 
and year-round communications support. Fair Share 
cities receive substantial discounts of almost 50 
percent. 


4. VARIETY. You can choose from more than 20 
United Way films. Campaign films come in different 
formats and lengths. There is a film for every audience. 
You decide which films best fit your audiences— 
executives, women, minorities. Training and volunteer 
recruitment films are also available. Films come in 
16mm, Super 8 cartridges, 35mm, and videotape. 


5. NATIONALLY ACCLAIMED. United Way films of- 
fer you the best in professionally produced films. They 


Films 


National Film Program 


feature nationally known stars and spokesmen who 
convincingly bring United Way messages to life. Every 
year, United Way films win major film festival awards for 
excellence. 


6. AUDIENCE TESTED. United Way films are tested 
with diverse audiences throughout the country prior to 
final release. This ensures that the films’ content and 
message strategies are on target. These films educate 
givers so that campaign giving increases through 
understanding. 


7. IDEAL FOR LOCAL TELEVISION. All United Way 
films are cleared for television. Four films have been 
made especially for television. They are ideal for local 
television stations, cable systems, public television sta- 
tions, and closed circuit systems. They enable you to 
reach wider audiences including the families of work- 
place givers. 


8. VIDEO. United Way films are also available in 2” 
and %” video cassettes. Costs are the same as for 
16mm and Super 8mm. Special volume arrangements 
for National Corporate Development Program mem- 
bers are available by contacting Marty Walsh, Commu- 
nications Division, United Way of America, or call 7O3— 
836-7100. 


United Way films are copyrighted materials and are 
made available for the expressed use of the local 
United Way purchasing them from United Way of 
America. No video duplication, reproduction, resale, or 
commercialization of these films is allowed without the 
expressed written permission of United Way of 
America. 


This copyright protects United Way, its member agen- 
cies, and recipients used as spokesmen for United 
Way. It also covers theatrical talent and protects rights 
granted in association with these productions. Any un- 
authorized use, resale, or reproduction is liable to suits 
and damages for copyright infringement by the talent, 
musicians, and recipients participating in the film. 


United Way films are a proven campaign and year- 
round communications resource. They tell the United 
Way story in a powerful and convincing way. They edu- 
cate, motivate and inspire audiences to new levels of 
understanding and giving. 


Order early. Preview several films. Test in the work- 
place. We’ll help you to promote and place different 
films with different audiences. In companies committed 
to United Way, longer presentations can make giving 
easier and campaigns more productive. 


1982 General Campaign 


PERSONAL STORY 


Starring 


Roger Staubach 
and Stars of NFL 


Available in: 
16mm for group showings and for local TV. 


35mm for movie theaters and TV. 


Super 8mm cartridges for MPO/Fairchild/ 
Technicolor projectors for group or individual 
contained showings. 


Video Cassette in 2”, 1”, and %” for TV stations 
and closed circuit showings. 


TV spots also available. 


Four previous campaign films have clearly dem- 
onstrated the fund-raising power and appeal of a 
film based on NFL stories and testimonials. Any 
city that used these films knows the value of the 
NFL television exposure and the fund-raising im- 
pact that these films have on audiences. Accord- 
ing to national testing, this year’s campaign film 
starring Roger Staubach will be the most effective 
and powerful fund-raising film in the NFL series. 


The Personal Story will inspire audiences to a 
deeper feeling about United Way, its agencies, 
and programs. It’s a film about courage, hope, 
and the power of caring. NFL stars share their 
personal stories: Reggie Williams, born with a 
critical hearing and speech impairment; Rolf 
Benirschke’s close call with a rare disease; and 
Gary Jeter and his father, who, despite being 


born without legs, raised Gary and his brother. 


The Personal Story can be localized in a 
number of ways. 


e Add filmed tags with local messages 
and inserts. We will film your script, 
and use the NFL star from the team of 
your choice. 

e Feature spots from any of the 300 NFL 
players and the 28 NFL cities done 
over the past eight years. 

e Special spots to accent the inclusion of 
American Cancer Society or American 
Heart Association in your campaign. 


Call Marilyn Tyree, United Way Communica- 
tions Division, at 7O3—836-7100 for more 
information. 


When Roger Staubach tells the 
story of a seven-year-old boy 
who died before their United 
Way spot could be completed 
in 1974, you become part of 
The Personal Story. And when 
you meet Gayla Vaughan, a 
little girl who underwent the 
same operation and appeared 
with Roger in a United Way spot 
in 1974, and then see her 
today—a beautiful young 
lady—you know that United 
Way can work for any one of 
us...And that your United Way 
gift accomplishes good in your 
community all year long, year 
after year. 


The Personal Story has 
been specifically 
designed for maximum 


localization. You can easily tailor it for your community. The film will be 
reinforced by NFL television exposure again in 1982. You can be sure 
that The Personal Story is one of the best campaign tools ever. 


Cost: See Pricing 
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1982 General Campaign 


I BEILEVE, 


Starring Ronald Reagan 


Available in: 
16mm for group showings and for 
local TV. 


Super 8mm cartridges for MPO/ 
Fairchild/Technicolor projectors for 
group or individual showings. 


2”, ¥%"’, or Y2” video cassettes for TV 
Stations or closed circuit showings. 


Long before he entered politics, 
Ronald Reagan was involved as a 
United Way volunteer. He delivered 
countless kickoff soeeches, worked 


Is Someone There 


(The Jack Lemmon Story) 


Available in: 16mm, Super 8mm, and video cassettes. TV spots available. 


When we see Jack Lemmon on the 
movie screen, we feel we personal- 
ly know him. He always reminds us 
of some close friend or relative. 
Many will identify with this dramatic 
Campaign film which is one of the 
most timely in the United Way film 
library. Jack Lemmon plays the role 
of George Bailey, an average 
worker and family man, worried 
about unemployment, inflation, and 
rising energy costs. A personal 
crisis Suddenly strikes his life. He 
wonders where to turn for help. 


This film reminds us that anyone 


can need help—and that United 
Way provides important help and 
hope to people in each community. 
Jack Lemmon’s sensitive perform- 
ance will inspire a deeper apprecia- 
tion and support of United Way in 
your community. It’s an excellent 
fund-raising film as well as an ideal 
Information and Referral training 
film for employees at the workplace. 


Cost: See Pricing 


Order No. Information (Page 46) 
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with United Ways through television, 
and even served as a campaign 
solicitor. His belief in the voluntary 
sector and in the efficiency and effec- 
tiveness of United Way are deep felt 
and genuine. 


| Believe is a timely and important 
United Way film that will be very effec- 
tive with business and professional 
leadership as well as with key groups 
in your community. It will rally their 
commitment and greater giving in re- 
sponse to government cuts. / Believe 
emphasizes the need for personal 
involvement and the importance of 
United Way in each community. 


Cost: See Pricing 


Order No. Information (Page 46) 
i re re re 16mm 

VVEO ciccdne nee deal Technicolor-Magnetic 
RVs ee ee Technicolor-Optica 
LITO: 6 eiso et ie Fairchild 

UY xcso'vd iets ee MPO 

V18G fe ee: Video Cassette 


Real Heroes Starring: Charles Bronson and Jill Ireland 


RUNNING TIME: 12 MINUTES 

Real Heroes is one of the most ef- 
fective campaign films ever. 
Charles Bronson and his wife, Jill 
lreland, show us the real heroes in 
life. They provide insight into the 
many people and agencies that 
make up the United Way story. 
Charles Bronson is a hero to 
millions. His face and no-nonsense 
image ensure instant recognition 
and widespread appeal. When he 
speaks of the need to help others 
through United Way, audiences 
Know he means it. 


Available in: 

16mm for group showings and local TV. 
35mm for movie theaters and TV. 
Super 8mm cartridges for MPO/Fair- 
child/Technicolor projectors for group 
or individual showings. 


Video Cassette in 2”, 1”, and 3%” for TV 


stations and closed circuit showings. 


TV spots are also available. 


Cost: See Pricing 
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Campaign Films 


A Little Miracle Starring: Mickey Rooney 
RUNNING TIME: 12 MINUTES SPECIAL TELEVISION VERSION: 20 MINUTES 


A Little Miracle is a special kind of 
film that tickles the funnybone, 
warms the heart, and makes people 
feel good about themselves and 
their United Way. This light comedy 
is just right for our times. It reminds 
audiences that, through United 
Way, they are making a difference 
in people's lives. 


This film generates tremendous 
results. Audiences throughout the 


country have responded enthusi- 
astically to this wonderful story, and 
its incomparable star, Mickey 
Rooney. You'll find that A Little 
Miracle will make miracles happen 
in your Campaign. 


Cost: See Pricing 
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People Are Waiting Starring: John Forsythe 


RUNNING TIME: 11 MINUTES 


John Forsythe, popular film and 
television personality, stars as a TV 
news anchorman doing an investi- 
gative series on United Way. He’s 
surprised to find out how the United 
Way process works, how volunteers 
raise funds, evaluate agency pro- 
grams and services, and then make 
the tough allocations decisions 
based on priority needs in the com- 
munity. Through a little girl, he dis- 
covers the personal side of United 
Way, how it quietly touches the 
lives of So many people every day. 


People Are Waiting is avery real 
story. It challenges audiences to 
examine their own perceptions and 
understanding of United Way. 
Above all, this hard-hitting and 
heartwarming story helps people 
see how United Way works in their 
community. 


Cost: See Pricing 
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NFL/United Way Material 


NFL Campaign Films 


The United Way/NFL spots will air 
on national television in 1982 for the 
ninth consecutive year. These 60- 
second messages are seen by 80 
million viewers each weekend, from 
August through the Super Bowl in 
January. Fifty-seven percent of the 
NFL television audience are male 
and 43 percent are female. The 
spots are worth $30 million in media 
advertising time which the NFL do- 
nates. It's the most visible and ef- 
fective public service series ever. 


It makes sense to tie into this multi- 
million dollar television advertising 
effort. By reinforcing the United 


Way/NFL messages at the work- - 


place and in local mass media 
through campaign films, NFL 
schedules, posters, radio, and TV 
spots, you will multiply the advertis- 
ing impressions and maximize their 
impact on employees. This will pay 
off in greater employee awareness 
and giving. 


Here’s a full package of NFL promo- 
tion materials to use at the work- 
place and in the community. 


Campaign Films 


During the past four years, campaign films based on the NFL/United Way messages have been very 


successful. The reason is simple. Each film tells the United Way story from a unique perspective and is 
backed by the NFL/United Way advertising campaign. Most importantly, these films bring all the TV 
advertisement and promotion together at the place where it pays off—at the workplace solicitation. When 
you see these campaign films, you can be sure you have a winner working for you. 


Available in 16mm, 35mm, Super 8mm, and video cassette. 


Cost: See Pricing 
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1982 NFL Schedules 


Great promotion tie-in to NFL/United Way advertising campaign. 
United Way messages and logos appear throughout this handy, 
wallet-sized schedule. Employees use these schedules from July 
through December. Over 300 United Ways and numerous com- 

[} panies distributed 5 million schedules in 1981. Ideal for solicitors, employees, and volunteers. For give-aways, mass 
mailings, stuffers. Best of all, they’re a bargain. Order early. Order No. 3079............ $25.00 per thousand 


1982 NFL Poster 


Attractive 18” x 24” color poster showcases NFL stars featured in 
the 1982 series. Poster reiterates United Way/NFL TV spots and 
reminds employees of their favorite player and spot. Perfect com- 
plement to NFL schedules within a company. 


Thanks to You 


nat , it works for ALL of us 

|deal for company bulletin boards, exhibits, window displays, etc. 

Poster will have residual value long after the campaign. S 
ZY 


3080 Package of 25 


United Way 


Available in: 35mm, 16mm _ and 
videotape 


The 60-second NFL spots are ideal for local 
television use, on Community cable channels, 
with local television sports shows, in movie 
theaters, and particularly in companies with 
closed circuit television. Set up TV in company 
cafeterias and feature a series of NFL spots 
each day. 

2489 16mm 
2490 35mm 


Ga 1982 NFL Radio Spots 


Series of 60-second radio messages featuring stars from each 
NFL team. These radio spots complement and intensify the TV 
messages. Ideal for local radio stations, colleges, and in com- 
panies with employee hot lines. 


Available in late August. $15.00 for packet of spots. 
Order No. 2491 


Order your NFL Promotion Materials today. Call the Sales/Service Center and guarantee a winning campaign in your community. 


Items on this page qualify for Fair Share Discount of 15% 


Campaign Films 


A Gift of Love 


Cost: See Pricing 


A Gift of Love will win the hearts of au- Order No. Information (Page 46) 
RUNNING TIME: 17 MINUTES diences in your community. Through a 1138 16 
tender story of a circus clown and a 4439 cranes 
young boy, we are reminded ofthemean- 4449... Fairchild 
Starring é' ing of giving andthe personalimportance 1141 ............... MPO 
of our United Way gift. An inspiring, un- 1142 ...... 0... ee. 16mm Long Version 
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try. A proven smash hit. 1010 ...: ..+ 415 conta MPO 
Volunteer Report Frank Reynolds, ABC-TV’s respected Order No. Sap ation (Pare 46) 
RUNNING TIME: 10 MINUTES television commentator, stars in this spe- 
cial, in-depth report on United Way. Vol- 10-MINUTE VERSION 
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fil ticularly amond whiticaene oe Seer echnicolor-Optical 
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H H Academy Award winner Cliff Robertson 
The Turning Point gives a memorable portrayal of George 
RUNNING TIME: 8% MINUTES Denham, a blue-collar worker, faced with Cost Fair 
raising two small children after the death Order No. Cost Share Cities 
of his wife. Through United Way sup- 499g i6mm....... $125.00 $95.00 
Starring: ported services, he receives the help he 1029 Technicolor.. $125.00 $95.00 
needs to solve his family problems. The 1030 Fairchild .... $125.00 $95.00 
Cliff Robertson Turning Point has powerful appeal. 1031 MPO........ $125.00 $95.00 


You're There 


RUNNING TIME: 10 MINUTES 


You're There shows the far-reaching im- 
pact of one’s United Way gift in the com- 
munity. Audiences see some of the ser- 


Cost: See Pricing 


vices they make possible, including day Order No. Information (Page 46) 
care centers, youth programs, rehabilita- 4963 ................ 16mm 
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That Great Feeling That Great Feeling packs a powerful Cost: See Pricing 
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Training Films 


The Twenty-Minute Package 


RUNNING TIME: PART |, 12% MINUTES, 
PART Il, 21% MINUTES 


Featuring: Hugh Downs 


The Twenty-Minute Package has pro- 
duced dramatic campaign results. It ex- 
plains how to use the successful group 
solicitation technique in employee cam- 
paigns. There's also strong on-camera 
endorsement from management and 
labor. 


This film works as a campaign and train- 
ing tool. Part | runs 12% minutes. It is 
directed to top executives in your com- 
munity, and to company coordinators 
and key men. 


Part Il runs 21¥%2 minutes. It provides a 
step-by-step approach to conducting 
group solicitation within the workplace. 


Volunteer Report 
RUNNING TIME: 15 MINUTES 


Starring: Frank Reynolds 


Many call Volunteer Report the “most 
comprehensive film about the United 
Way system ever.” It shows how United 
Way works to meet the needs of the 
whole community and how volunteers 
are at the heart of the United Way pro- 
cess and system. It emphasizes the vital 
role that volunteers play in identifying 
community needs, reviewing agency 
programs and services, and in making 
the tough decisions of allocating con- 
tributed dollars. 


It is intended for United Way volunteers 
and staff, loaned executives, campaign 
coordinators, key men, and the em- 
ployee campaign committee. 


Parts | and || must be first purchased 
together as a package. They are avail- 
able in 16mm format on one reel for 
$260.00, along with written materials. 


After the initial purchase, Part | will be 
available in Super 8 to use within offices 
and small groups for $150.00. Part II is 
available in 16mm for the same price. 
With the entire package, you will receive 
five copies of each of the Meeting Co- 
ordinators Study Guide and Effective 
Use of the Twenty-Minute Package to 
Train Meeting Coordinators for Suc- 
cessful Group Solicitation. You will also 
receive one copy of the Group Solicita- 
tion Manual. 


This film is not available for preview. 
Shooting script available on request. 


Frank Reynolds adds power and pres- 
tige to this unique training film. Volun- 
teer Report is a film that every volunteer, 
loaned executive, campaign solicitor, 
and staff person, as well as the media 
and general public, must see. 


Now in new short (10-Minute) campaign 


version (see page 8) as well as regular 
version: 15 Minutes 


Cost: See Pricing 


Order No. Information (Page 46) 
15-MINUTE VERSION 

yk 1s RC Re Pea age see elkinge Dog tm 16mm 

TIE. 255 Wiss > Akela Technicolor-Magnetic 

* ig |: Re anes iaiaimetes ae Sie ee ce: Technicolor-Optical 
ERR a RPE raat Higa Fairchild 

Ie tis co ee MPO 


Order No. Cost 

1058 Partl-ll...... NNN es eae. $270.00 
(Entire Package) 

i. aa) | Ser TOCHINCOIS ...5 5.5: $160.00 

1Geas Pret fos see, . 2 3s eee $160.00 

UOT) Feel... hak Fairchild ........... $160.00 

ieee Pane... TOWRA cee 2s $160.00 


For additional sets of printed materials, 
contact the Sales/Service Center. 


The Winning Role 
RUNNING TIME: 26 MINUTES 


Winning Role is an integral part of a 
one-hour solicitor training package. You 
also receive five copies of /nstructor 
Guidelines; 100 copies of Solicitor 
Guidelines; Role Plays—how to prepare 
and conduct local role plays; 20 most 


common objections to giving with 20. 


winning answers; solicitor techniques 
and approaches—the psychology of 
giving; and new role-play techniques 
with solicitor participation in the learning 
process. 


The film has three segments. As discus- 
sion follows each segment, solicitors 
identify with their counterparts in the film 
and learn through role playing. 


This one-hour package can be ex- 
panded. The better trained the solici- 
tors, the more effective they are, and the 
greater the campaign's success. 


Order No. Cost 


Ten; TERN cok Se eae $130.00 
TORT RB oe nk os Sx, $130.00 
0333 Instructor Guidelines ....... $ 1.00 each 
0334 Solicitor Guidelines......... $ .25each 


The Minneapolis Experience 
Starring: Barbara Walters 


Available in 16mm, Super 8, 34” and 2” video cassette 


Barbara Walters, ABC-TV news reporter and television per- 
sonality, stars in this inspiring and sensitive training film about 
an exciting new employee education program at the work- 
place. The Minneapolis Experience shows how United Way 
and American Cancer Society worked together to develop a 
life-saving, cancer detection program for women in pilot com- 
panies, and how this program has grown and touched the 
lives of people in this midwestern community. 


The Minneapolis Experience is ideal for communities where 
United Way and American Cancer Society agreements now 
exist or are being considered. It spells out for volunteers and 
staff of both organizations the process and benefits of setting 
up a joint cancer-education program for employees at the 
workplace. Barbara Walters provides a special dimension to 
this important training film. She is widely recognized for her 
professionalism and personal concern for programs touching 
women and the community. The Minneapolis Experience is a 
heartwarming and powerful film that provides a year-round 
education program to reach employees at the workplace. Its 
system of “networking” employee education is a model for 
workplace training on any subject. 


Cost: See Pricing Cost: See Pricing 


OrderNo. Information (Page 46) OrderNo. Information (Page 46) 
y eater Clee 16mm ieee. Fairchild 

HOM Ses, Technicolor-Magnetic wa MPO 

Ip b>. Dia ae Technicolor-Optical i ae Video 


One-On-One Solicitation The One-On-One Solicitor Training Pro- Order No. Cost 
gram employs proven sales techniques 1166 100M Ares 3 55s. abet 
1168 TOGHRICOMT 4.5.5... . 60 cen. 130.00 
and concentrates on the skills needed = 4479 Fairchild... $130.00 
by the solicitor to perform with confi- a ee 0 oe $130.00 
dence. Material is designed to draw on 0305 Solicitor Guidelines ......... $ .30each 
0306 Instructor Guidelines ....... $  .60each 


the experience of the participants and 
to relate that experience to the specific 
task ahead. A package of written mate- eens 
rials accompanies the film. | SUPPOSE 

| NOBODY 
This film is not available for preview. | 
Shooting script and cassette tape avaiil- 


able upon request. 


Cared captures the spirit of giving today 


Suppose Nobody Cared 


RUNNING TIME: 11 MINUTES 
Old Time Silent Movie 
Melodrama 


A classic film, made from the actual film 
shot in 1922, and one of the first cam- 
paign films ever, Suppose Nobody 


as it did 60 years ago. 


Every organization should have at least 
one print of this classic film. Ideal for 
volunteer training and major meetings 


Cost Fair 
Order No. Cost Share Cities 
1026 16mmonly...... $125.00 $95.00 


| 
|\COMMONITY CHEST CAMPAICN | 


ae J 


Let the Spirit Free 


Let the Spirit Free captures what is 
perhaps the most significant aspect 
of our national character—the spirit 
of volunteerism. Filmed on location 
around the country, this entertaining, 
fast-paced documentary introduces 
us to the vast variety of volunteers 
representing all age groups and 
walks of life. Through their testi- 
monials, we gain insight into the 


The Presidential Message 

With an introduction by Donald V. Seibert, chairman of the Board of 
Governors, United Way of America. 

Available in 16mm and 3%” and ¥2” video formats. 


President Reagan’s 1981 White be used for volunteer recruitment, 
House message stresses the impor- and United Way staff and volunteer 
tance of the private sector and_ training and orientation. 
United Way's leadership role in each 


Cost Fair 
community. It strongly supports the order No. Cost Share Cities 
United Way system and our family of 2339 1émmonly .. $125.00 $95.00 
agencies, services, and programs. 9349 %" video .... $125.00 $95.00 
The Presidential Message can easily 2341 ‘%"video .... $125.00 $95.00 


motivation and benefits of being a 
volunteer. 

Actor Earl Holliman narrates this excel- 
lent year-round volunteer recruitment 
film. Special video cassette copy for 
those with impaired hearing is now 
available. Contact Marty Walsh, 
Communications Division, United 
Way of America at 703—836-7100. 


Order No. Cost 
Se $150.00 
Vio. seormncolor’.................- $150.00 
phy 0 . $150.00 
1167 | Whee ee ees evi. $150.00 


An American Experience—Part | 


This memorable film traces the 
United Way story through our na- 
tion's history. Using period photo- 
graphs and music, it achieves a new 
understanding of the birth of the 
United Way concept and subse- 
quent development and growth. With 
its historical foundation and _ per- 


spective, An American Experience is 
Superb for new volunteers. 


Order No. Cost* 


1012 . 16mm . eee ee $150.00 
*If bought together, the cost is reduced to 
$120.00 each for The United Way Experience 
and An American Experience. 


The United Way Experience—Part Il 


ae Order No. Cost* 
This film is a natural follow up to An 495; Yemm..................... $150.00 
American Experience. |t increases 1022 Technicolor................. $150.00 
understanding of the precepts of the 1023 Fairchild.................... $150.00 
United Way movement, culminating 1078. REPO) oo cs 4 eee $150.00 


“If bought together, the cost is reduced to 
in The Standards of Excellence. Vol- $120.00 each for The United Way Experience 


unteers and staff should see this film. and An American Experience. 


items on this page qualify for Fair Share Discount of 15% 


Television Spots 


Television is the most influential medium to- 
day. Research reveals that the average 
American family watches 6¥2 hours of tele- 
vision eachday. Most importantly, the oppor- 
tunities for United Way to access television 
are increasing. Because of the rulings by the 
Federal Communications Commission, local 
television stations want and need broad- 
based, public service programs for airing 
during the community access period (7:30 


p.m.-8:00 p.m.), in addition to special prime- 
time shows. Cable television makes avail- 
able channels dedicated to public service 
programming year-round. 

You can tailor each film into a thirty-minute 
program. Simply add an introduction and fol- 
low up commentary by your volunteers. Each 
film highlights a unique aspect of the United 
Way story. 

Broadcasters will appreciate this top quality, 


professional programming, and the public 
service credit it offers. The films are available 
in 16mm, 35mm, 2’, or 1° video broadcast 
formats to ensure high-quality airings 

For further information on scripting, placing, 
and promoting half-hour television pro- 
grams, and for other television opportunities, 
call Marty Walsh, Communications Division, 
United Way of America at 703—836-7100. 
See page 46 for cost. 


A Gift of Love 
Starring: Tony Bennett 


Milwaukee, Atlanta, and Buffalo are some of 
the communities that aired A Gift of Love 
during prime time last fall. A beautiful story 
with a lasting message. Available in special 


half-hour made-for-television program or 
special 17-minute campaign version. Ideal 
family entertainment. Order No. 1142 


A Little Miracle 
Starring: Mickey Rooney 


Audiences love A Little 


all, feel proud of yourself and your United 
Way. A television hit for all seasons. Over 60 


Miracle. Mickey 
Rooney makes you laugh, cry, and most of 


communities have shown it on television. If 
you haven't, you’re missing a great oppor- 
tunity. Order No. 1092 


People Are Waiting 
Starring: John Forsythe 


People Are Waiting helps audiences under- 
stand how United Way's evaluation and allo- 
cations process works. An excellent film to 
build an information-packed half-hour tele- 


vision program around. Viewers will identify 

with John Forsythe and will be surprised by 

their deep response to this powerful film. 
Order No. 1077 


That Great Feeling 
Starring: Earl Holliman 


That Great Feeling is just right for the one-half 
hour of local programming available after the 
evening news. Families will love this sensitive 
story of growing up in America today. It will 


remind many of the important value and work 
of United Way's youth servicing agencies in 


the community. Order No. 1072 


TV Spots and Theater Trailers 


Public service messages on local television constitute one of the most 
important elements of any effective year-round communications 
program. 


The national TV spot program offers you a choice from more than 35 
different year-round and campaign messages. They cover a variety of 
themes and formats and are available in 10-, 20-, 30-, and 60-second 
versions. 


Television Spots 


Research shows that local stations turn over their inventory of public 
service spots every three or four months. It is important, therefore, that 
you personally visit each station quarterly with new materials. Local 
stations will air these professionally produced messages featuring real 
people and nationally known stars of film and television. The latter give 
your United Way messages added audience appeal. 


All spots are at low cost. Large orders receive discounts. 


1982 Advertising Campaign 


This is a comprehensive and coordinated mass media advertising 
campaign utilizing television, radio, and print ads which ask people to 
rethink United Way. It provides an opportunity to emphasize the bene- 
fits of United Way in a positive setting. The ads ask the question, ‘Did 


NFL/United Way Spots 
Available in 16mm and 35mm 
Series of (28) 60-second, award winning television spots fea- 


turing stars from each NFL team. Spots highlight key United 
Way messages—services, volunteers, and allocations pro- 


Year-Round Celebrity Spots 
Available in 16mm and 35mm 
Research shows that celebrity spots capture the eye and ear of 


audiences. Select from a wide array of United Way messages featur- 
ing America’s favorite stars. 


ROGER CHARLES 


JILL 
STAUBACH BRONSON IRELAND 
10-, 20-, 30-, 60-SEC. 30-, 60-SEC. 60-SEC. 
Year-Round Logo Spots 


| / j= 


Available in 16mm and 35mm 


United Way 


Four-color logo spots come in assorted ver- 
sions for use on local tags on films and TV 
spots. They command the audience’s atten- 
tion and reinforce United Way awareness. 


OPTICAL LOGO 


veal complete logo. 


Volunteer 
Recruitment Spots 


CARRIE ROZELLE 


ANIMATED LOGO 
Dramatic zoom back Lively progression of 


from center figure to re- logo elements into final 


rainbow effect. 


you ever wonder?” They highlight key messages of volunteer involve- 
ment, scope of services, and United Way's volunteer allocations pro- 
cess. Four television spots are available. 


cess. Ideal for pre- and post-football game TV shows, sports 
programs, and workplace showings in the lobby, cafeteria, 
and through closed circuit TV. 


JACK 
LEMMON 


ELIZABETH 


BENNETT 


TAYLOR 


FRANK 
GIFFORD 


BRYANT 
GUMBEL 


RODNEY 
DANGERFIELD 


ry Eee eee 
Continuous movement of vivid colors that randomly 
evolve into a dramatically radiant logo. 


These 10-, 20-, 30-, and 60-second spots featuring Carrie Rozelle, 
United Way volunteer, are the latest in our life-style series. These 
volunteer messages will receive excellent exposure on your local 
television stations. 


Contact your Sales/Service Center for further information on all of the above. 


Multimedia Makes Meetings Come Alive 


Multimedia Is Thrilling—Multimedia captures and holds 
every audience's attention. It's an adventure in sight and 
sound. Imagine 15 slide projectors and a film projector flash- 
ing multiple images on a 36-foot-wide screen, accompanied 
by a professional sound system! United Way multimedia pre- 
sentations inspire, inform, and make meetings memorable. 
Ideal for your kickoff, victory, and annual meetings. 
Multimedia Is Inspiring—We tailor our multimedia shows for 
your audiences. This means your volunteers, agencies, and 
community are the stars of our productions. We insert slides of 
them throughout the presentation. Volunteers long remember 
and cherish the recognition and personalized message. 


Multimedia Is a Great Bargain—We will produce, deliver, set 
up, and put on a three-screen multimedia show at one-quarter 
the cost you would pay locally. Moreover, we'll put on a 
multimedia show several times in a day for the price of asingle 
show! 


Multimedia shows are available on a first-reserved basis. 
So, book your 1982-83 show dates now and be assured of a 
fabulous meeting. Call Hank Williams, Communications Divi- 
sion, United Way of America at 703—836-7100. He'll work 
closely with you on your meeting arrangements. 


You Are America—New for 1982. One of 
the liveliest and most entertaining multimedia 
shows ever. It celebrates the rich and diverse 
heritage of all Americans and singles out United 
Way volunteers for keeping this special spirit 
alive in the community today. Order No. 2480 


Lule: 


ty Ty AA 
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People—inspirational salute to the strength, 
character, and concern of the American people, 
particularly United Way volunteers. An unforget- 
table experience. Your audience will long re- 
member this show. Order No. 2414 


The Winners—this award-winning show 
receives rave reviews everywhere. Who are the 
winners? They are the local volunteers, contrib- 
utors, and recipients who make United Way ser- 
vices, agencies, and programs a dynamic, year- 
round force in your community. This show will get 
a standing ovation! Order No. 2416 


Other Multimedia Shows Available: 
What | Did for Love/The Journey— 


Special Multimedia Modulars to Open or Close 
Your Meetings are also now available. Running 
2-4 minutes, these modules create an exciting 
meeting environment. Segments include Salute, 
America the Beautiful, Love, and United Way 
Disco. Order No. 2415/Order No. 2481 


Mini Multimedia special effects, 


the mini generates 


You insert slides of your volunteers, 


Three Projector, Do-It-Yourself Show 
(Perfect for meetings of 350 or less) 


“Our volunteers are still talking about 
it..." “The mini was a great Success. 
‘Terrific show.. 

Last year, over 80 United Ways (from 
Metros | through VIII) used the mini mul- 
timedia shows at their meetings. Audi- 
ences love these presentations. Using 
split-screen images, dissolves, and 


drama and excitement on a single 
screen. 

The mini is easy to operate. We send 
you equipment (computerized dissolve 
unit, slide trays, sound track), instruc- 
tion manual and localization instruc- 
tions. We send you free video previews 
SO you can select the most appropriate 
presentation for your meeting. 

We work closely with you over the 
phone to ensure the show is a success. 


agencies, and community. You have the 
mini for a week. It only costs $325.00 
plus return shipping. 


There Are Now Four 
Mini Shows Available: 


Order No. 
You Are America 2482 
People 2417 
What | Did for Love 2418 
The Winners 2419 


Call or write Marty Walsh, Communications Division, United Way of America (703—836-7 100) for a free video cassette preview today. 


Items on this page qualify for Fair Share Discount of 15% 


Video opens a new and exciting in- 
ternal communications opportunity. 
Through cassettes mailed to United 
Ways, video programs are playing an 
important role in the education, training 
and distribution of information to local 
boards, agencies, volunteers, and staff. 

Video programming is also made 
available via closed circuit television to 
participants at our volunteer and staff 
conferences. Attendees can easily ac- 
cess conference information and pro- 
grams in their rooms around the clock. A 
number of video programs supporting 


your community's efforts are scheduled 
for production in the coming year. They 
will spotlight an array of priority areas. 
During the past few years, the num- 
ber of United Ways with video equip- 
ment has tripled. The price of a video 
playback unit and monitor is now within 
the means of every community. We dis- 
tribute our video programs in %” and v2” 
formats. If you are considering purchas- 
ing video equipment, we suggest a re- 
view of current information. For more 
information on video equipment or the 
video program itself, call or write Rob 


Gardner, Communications Division, 
United Way of America, (703—836- 
7100). 


Some of the current video programs now available in 12” and 34” formats are: 


1. Video Potential: 30 Minutes. A fast- 
paced, entertaining review of television's 
past and a look to the future, with special 
emphasis on United 
Way's video pro- 
gram and opportuni- 
ties for reaching tar- 
geted audiences. 
Order No. 2134 


4. Special Report: Person-to-Person/ 
The Richmond Story: 11 Minutes. An in- 
depth look at an innovative year-round, full- 
service program at the workplace in Rich- 
mond, Virginia and its impact on service de- 
livery, volunteer in- 
volvement, employ- 
ee information, and 
fund-raising results. 
Narrated by Peter 
Hackes, NBC 
newsman. 

Order No. 2485 


7. Long Range Planning: 2 hours. The 
complete presentation on Long Range Plan- 
ning for United Ways was shown over the 
AT&T network, involving two-way communi- 
cations between national and local volun- 
teers in 26 cities (free preview). The show 
examines the critical issues of Areawide, 
Agency Relations, 
Government Rela- 
tions, Inclusiveness 
and Personalization. 
Free preview. 

Order No. 2137 


2. Let the Spirit Free: A Volunteer Re- 
cruitment Program that can be shown to vol- 
unteers, agencies, and via local television 
broadcast to the 


general public. In Rh | 
varied lengths, it | = 
features 30 stars 2k 

and is hosted by 

Elizabeth Taylor. © 

Total length 3% ™ 

hours (for preview | 

only). Order No. 

2487 


5. Youth and Voluntarism: 14 Minutes. 
Earle Harbison, vice president, Monsanto 
Company and chairman of United Way’s 
Youth and Voluntarism Committee, intro- 
duces this penetrating examination of the 
importance of in- 

volving young peo- 

ple in United Way to- 4 

day and practical 
action steps to im- 
plement the  pro- 
gram. Features pro- = 
files of three young &&4 

volunteers. Jas 
Order No. 2484 


8. Special Report: Government Rela- 
tions: 11 Minutes. This important program, 
introduced by Rep. Barber Conable (R-NY) 
and narrated by William Ellinghaus, presi- 
dent, American Telephone and Telegraph, 
and chairman of United Way’s Government 
Relations Committee, focuses on ways to 
build an_ effective 
United Way govern- 
ment relations pro- 
gram at state and lo- 
cal levels and fea- 
tures several suc- 
cessful examples. 
Order No. 2483 


Items on this page qualify for Fair Share Discount of 15% 


3. Conversation With Bill Ruder: 30 
Minutes. Bill Ruder, counsel to Ruder & Finn, 
Inc., chairman of United Way's Nation- 
al Communications 
Task Group and na- 


tional public rela- 
tions expert, pro- 
vides understand- 


ing and insights into 
the issues affecting 
year-round commu- 
nications today. 
Order No. 2486 


6. An Image of Quality: Your Graphics 
Program: 30 Minutes. Saul Bass, the creator 
of United Way's nationally recognized logo 
and many famous corporate logos, dis- 
cusses the importance of a constant, high- 
quality, graphic ad 
identity program and 
examines United 
Way's use of graph- 
ics to date. A vital 
message for your at: 
communications vol- ssa 

unteers as well as 
your ad agencies. 
Order No. 2138 


9. Principles and Practices: 20 Minutes. 
An in-depth look at a successful, year-round 
United Way education and community lead- 
ership training program. The tape examines 
the contents of six one-hour training sessions 
and profiles eight targeted leadership audi- 
ences identified by the Tarrant County, Tex- 
as program. MUST 
viewing for any year- 
round communica- 
tions effort. (High- 
lights tape only.) 
Order No. 2141 


Audiovisual Equipment 


Projectors 


Collective purchasing by United Way of America be- 
comes an important consideration when you are order- 
ing audiovisual equipment. Prices shown reflect volume 
purchasing power. Your own individual buying power 
can mean even greater savings if you require multiple 
pieces of equipment. Check your Sales/Service Center 
for details when ordering any item on this page. 

Also, your United Way of America has access to many 


e 


pieces of audiovisual equipment not shown or listed 
here—cameras, projectors, accessories of all kinds. The 
smart approach is to consult with your local audiovisual 
experts and determine your equipment needs based on 
Campaign and year-round projects. Then contact the 
Sales/Service Center and discuss the availability of 
equipment and prices obtainable through United Way of 
America’s volume buying program. 


MPO Videotronic Super 8 Projector OrderNo. Description Cost 

This projector converts from TV-type display 9393 MPO Super 8 Projector $490.00 

to wall projection. Continuously rewinds. 5304 MPO Super 8 Zoom Lens 30.00 
2395 MPO Super 8 Spare Lamp 14.50 
2396 MPO Super 8 Shipping Case 46.50 
2398 MPO Rental (no spare bulb) 58.00 


(3-month minimum rentals) 
For extra protection, purchase spare bulb with rental units. 


Bell & Howell Autoload 
Model 2585B 16mm Film Projector 


Automatic film threading system, can also be threaded Order No. Description Cost 
manually. ELC lamp gives 15% more brightness using 2400 Bell & Howell 2585B Projector $875.00 
same 250 watts. Sound system includes anintegral4”x 2412 Spare ELC Lamp 20.00 


6” speaker and a jack for auxiliary speakers. 


Technicolor 

This lightweight, self-contained Super 8 pro- 
jector and screen converts from desk-top to 
screen projection. Shipping case and other 


Technicolor Model 1100M (not shown) 
Compact, cartridge-loading Super 8. Wall projection 
with remote control. Magnetic sound. 


OrderNo. Description Cost accessories available. 
2403 Technicolor 1100M $615.00 no 
2404 EKE Lamp 18.75 OrderNo. Description Cost 
2264 Technicolor 2000M 
Magnetic Sound $520.00 
Galaxy 900 OrderNo. Description Cost 
Fairchild Super 8 portable model projector. 5397 Galaxy 900 $474.00 
Both front and rear screen viewing with au- 2413 Spare EKG Lamp 22.00 


tomatic cartridge loading. Attache style 
case; 8” x 10%” screen and an energy 
saving lamp dimming switch. Accessories 
and shipping case available. (This unit re- 
places the 70-07). 


ae kEA 


Cinema Sound 3000 


The slide projector with cassette sound. Machine com- 
bines the slide projector (Kodak E-2) and a tape re- 
corder into one unit. Packs into 11x7x20 case weighing 
22 lbs. and features pulse sound/slide shows with an 
extension speaker and microphone. Slide tray, micro- 


16 


phone, extension speaker, cassette, and 
compact screen included. 


Order No. 
2410 


Cost 
$694.00 


Description 
Cinema Sound 3000 


Program Support 


Planning and Allocations 


A. Allocations/Agency Relations Self-Study Program. This major 
self-study program is a flexible on-site training tool designed for 
newly hired allocations/agency relations staff or newly hired staff who 
need a broad understanding of allocations/agency relations in the 
United Way. Other United Way professionals who want to review their 
basic knowledge of the allocations/agency relations process would 
also be interested. It is a complete, self-contained course utilizing 
audio cassettes and keyed workbook. 

0328 Workbook With Four Cassettes .................. $95.00 


B. Planning Self-Study Program. A comprehensive on-site training 
program designed especially for all newly hired staff. United Way 
planners and executives in smaller communities. The program pro- 
vides basic knowledge to develop planning skills needed for ef- 
fective job performance. 

0329 Workbook With Four Cassettes .................. $95.00 


C. Accounting and Financial Reporting Guide. Designed for use 
by board members and executive officers in addition to accountants 
and participating agencies utilizing manual or automated systems. 
1-10 Over 10 
Ree! 377s SRR Pee Wie Eee kn tn $15.00 $10.00 


D. UWASIS Il. A compendium of over 800 titles woven into an 
interdependent and interrelated system of broad human goals, ser- 


© 


vice systems, and human care programs. The UWASIS // is a follow- 
up on the original UWASIS and is the result of four-and-one-half years 
of actual use by over 5,000 human service organizations. 

Oa ENRLCRAG facts Ce OC re $18.00 


E. Budget Guide. How to budget for all human service organizations. 
A must for staff, board members, volunteers who participate in the 
budget process. 

1-10 Over 10 
Tees anne che oor one eep anaes $10.00 $ 5.00 


F. FYI Series. “The FY! series keeps United Way professionals 
abreast of issues and methods to advance our thinking on planning 
and allocations concerns and new information impacting United Way 
across the country. Recent issues have dealt with health, account- 
ability, and the impact of government funding on voluntary agen- 
cies.” See the 1982 Publications Catalog for detailed information on 
each FYI piece. 


G. UWASIS Il Chart. 3272” x 25%”. A chart listing every service 
available in separate categories. Ideal for easy reference in the 
office. Full color. 

1-10 Over 10 
$ 2.00 


LT 


Information & Referral Program 


A. First Call For Help. A new name and logo available for use by 
independent information and referral (l&R) services which are 
member agencies of the local United Way organization. Camera- 
ready copy of the logo is available for authorized United Way 
agencies, services or divisions to use First Call For Help. Request an 
application from United Way of America. Contact the Sales/Service 
Center for further information. 


B. National Standards for Information and Referral Services. 
Offers a set of guidelines for the development and management of 
high quality information and referral services. 

154! BAMBI es aOR OT Ris ok ol ge nn $2.50 


C. Challenge to United Way: Information and Referral. A valuable 
tool for both developing and existing information and referral 
services. The paper discusses the issues, definitions, basic program 
elements and the information and referral network concept. 

Ce sever vin Searccacte Sloe per Gangs adnate iek- haha cue aak Sales $2.50 


D. 1982 Directory of United Way Affiliated Information and Re- 
ferral Services. Includes the service area, organizational auspices, 
metro size, contact person and address for each information and 
referral service that meets the criteria outlined in Standards. 

20, QS ennai Se T= 2 en eee Ley Perera. yy $2.00 


E. Information and Referral Programmed Resource and Training 
Course. A comprehensive self-study guide to the many aspects 
involved with developing and upgrading information and referral 
services. The five audio cassettes, manual and workbook focus on 
setting up a new I&R service, evaluating an existing service, up- 


r iy 
ae CORNER 


United Way 


REFERRAL 
FORMATION AND ner 


grading individual components of an I&R service, developing new 
\&R outreach programs, training |&R staff, and reviewing basic 
knowledge of information and referral. The self-study format allows 
for active participation in the training process and adaptation to meet 
your particular staff and time requirements. 

Complete Information and Referral Programmed Resource and 
Training Course (Section | and Section Il)0321 ........... $100.00 


F. Section II (TRAINING). This portion consists of a workbook, 
audiotape and supervisor's guide, and focuses on the necessary 
skills for the effective information and referral specialist. Because of 
the high demand for the training component, TRAINING may be 
ourchased and used independently. The format allows for localiza- 
tion to each community. 

ert ee NS LS Site's aad hes ERIS ee ee ee ee $39.50 


G. United Way Referral Agent Program. Take the knowledge and 
expertise of your information and referral into business and 
industry—reach out with a referral agent program. The handbook 
gives basic guidelines on training, promoting and implementing the 
program in your community. 

GRE te aie pas Se bia od eb vv ove bad OT an og ae $3.00 


H. Your United Way Corner. Eye catching, attractive, 16” x 25”, 
solid plastic frame with a cork board message center. A personal way 
to say “thank you,” provide agency news items or feature information 
and referral materials. A must for shops, plants, stores and shopping 
centers. 

Rae ee ay Ee es UN Sis a de $12.50 


Items on this page qualify for Fair Share Discount of 15% 
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A. Brown Vinyl Binder. 2” loose-leaf 
binder. Gold-stamped logo and full, 
clear overlay on spine for card inserts. 
|deal for Union Counselor Manuals. 

ER ec eR Dt, ahs... 4g. yas RO $5.20 


B. Standard Portfolio. Rich, antiqua 
brown vinyl, snap-open. United Way 


and Labor Participation logo gold 
stamped on lower right corner. 
RS Sos ey VR ice sos Fa $5.50 


C. United Way Labor Award. United 
Way and Community Service emblems 
embossed on 4%" gold-tone aluminum 
plates and mounted on 9” x 12” solid 


Labor Participation Materials 


walnut base. Bottom plate is 2” x 7%” for 
personalization. Unique and_ very 
handsome. 


TG rio x hes 2 ie REY $27.00 


Engraving, bright cut ... .20¢ per letter 
a) a 30¢ per letter 


D. Partnership Cup. Clear Libby glass 
mug with United Way-Labor Partnership 
logo and copy in two colors. 

tear OM Gr OR ec cee Each $2.05 


E. Labor Participation Campaign 
Poster. Shows labor support for United 
Way Campaign. Now available in two 
sizes. 
3086 
3087 


11"x 17" 
82" x 11” 


Poster ..$19.00/C 
Poster .$16.00/C 


F. Need Help? Poster. 11” x 15” re- 
ferral poster for Community Service 


Items on this page qualify for Fair Share Discount of 15% 


Committees. 
3066 Perhundred ......... $25.00 


G. Union Counselor !|.D. Card. Wallet- 
size identification card for accredited 
Union Counselors. 

3067 Perhundred ......... $ 9.00 


H. Hard Hat Stickers. 2” x 3” crack 
and peel sticker. Reads “Labor Sup- 
ports the United Way.” 

3068 Perhundred........... $ 5.00 


I. Full-Size Clipboard. Antiqua brown 
vinyl, letter size, inside pocket, gold- 
stamped Labor Participation logo. 

S120. Per hundiett son. 6c. $ 3.95 


A major untapped can)aign and vol- 
unteer resource in many urban centers 
is the Spanish-speaking population. 
This audience will respond positively to 
a film designed especially for them. 
Juanito features the narration of Ricardo 


Spanish Language Campaign Film 


Spanish Language Materials 


Montalban and has an all Spanish cast. 
It has been tested among varied eco- 
nomically, geographically and ethni- 
cally mixed audiences. Previews of 
Juanito are available in both English 
and Spanish versions. 


Cost 
Fair 
Share 
English Spanish Cost Cities 
1049 1038 16mm....... $125.00 $95.00 


1050 1039 Technicolor.. $125.00 $95.00 
1051 1040 Fairchild .... $125.00 $95.00 
1052 1041 MPO o.Soru $125.00 $95.00 


Printed Materials 


A. “Push-Pull’” Decals. Perfect point- 
of-contact United Way reminder to your 
Spanish-speaking population. High- 
gloss “crack-and-peel” stock in two 
colors. 

3016 Perhundredsets....... $12.95 


United Way 


Nosotros 
Contribuimos 


United Way 


B. “We Give” Decals. 41" x 3", crack- 
and-peel, two-color sticker to be proud- 
ly displayed by all Spanish-speaking 
contributors. 

3017 Perhundred ............ $6.00 


A. Shadow Plaque. A 214" United Way 
logo displayed against velvet ina 7¥2" x 
9%" elegant, walnut shadow panel. 
Your United Way message in Spanish is 
engraved on a satin aluminum plate 
available in either silver or gold. Written 
translation must be included with your 
order. 

Pema AGOK) . no es $29.50 
Pe UWE, 2... 5 kes es ees $29.50 
Engraving $.20 letter; Enamel fill $.30. 


Awards 


3 is eS 


B. Medallic Award. A new award with 
Spanish translation that reads, “You 
helped someone today. Thanks to you 
it works 
for all of us, the United Way.” A special 
pen is provided with each shipment to 
enable local personalization. Gold only. 
TOMS ope tne vewsdienaeeereen hs $1.55 


2478 


Black & White Photographs 
and Color Slides 


Pictured below are a few of the Spanish- 
oriented color slides and black and 
white photographs available through 
the Sales/Service Center at $2.75 each. 


2097 


© 


items on this page qualify for Fair Share Discount of 15% 


United Ways have unanimously adopted and used the United Way 
logo and theme. Now we have a new graphic that helps us interpret the 
fuller meaning of that logo and its many elements. In emphasizing the 
“you” throughthe outstretched arms of a child, we embrace the joy and 
thanks that ‘‘all of us” can share throughthe United Way. You know “it’s 
working’ through the immediate graphic message that communicates 
at a glance. When we all use the national posters, we all benefit. 


A. Selling Aid/inserts. Made to fit envelopes sent out 
by credit card companies, department stores, 
churches, etc. Blank back is for local imprinting of your 
own message. Be sure to order 3-up flat for local im- 
printing; 1-up if you do not imprint. Size 3-1/16" x 6”. 


Per Thousand 

1,000-20,000 Over 20,000 

oO 1-up $8.95 $7.95 

—...rrC rt 3-up $8.95 $7.95 

B. Posters 
Per Hundred 

100-2,000 Over 2,000 

Boao eer 7 x9... $ 6.85 $ 5.85 

3049 Cardboard/Easei, 7” x9" ...$14.00 $13.00 

S050 rane 14 «16 ........... $13.70 $12.70 

3051 Cardboard, 14 x18 ....... $17.65 $16.75 
3052 Cardboard/Easel, 

4 x8... i $34.50 $32.50 


C. Two-Street Poster. Mini-board fits most display 
cases in traffic terminals. Weather-resistant. Large 
enough to be used as window display, etc. 60” x 36” 

— ..... each $9.95 


D. Car Card. Fits standard transit advertising rack, 
also ideal as poster or meeting display. 11” x 28” 
ok ee _.each$ .90 


E. Full Billboard. Endorsed by the Advertising Council 
and the Outdoor Advertising Association of America. 
125° x 272”, with space for local imprint. 
cece cee taeese each $28.25 
COS, esses, 1st. billboard $17.00 
re each additional $ 6.00 


Posters, Car Cards & Billboards 


United Way 


F. Two Sheet-Broadside. A 40" 
x 50” two-sheet poster with four- 
color logo and United Way for 
special displays and_ back- 
ground. 

203. each $22.75 


Thanks to You 


it works#@ for ALL of us United Way 


Items on this page qualify for Fair Share Discount of 15% 


Stationery 


Please Do Not include Results From Any Prenious Reports 
Meee a ‘ee tee 


Shark you 


Postage Meter Imprints. When ordering specify the model 
number of your machine. Please note the R series machine will 
fit any RS, 4200, 4259, 4300, 4350, 4351, 4380, or 6800 model. 
The 5300 will fit 5500, 5400, 5460, 5461, 5675, or 5600 model. 
The 5700 will fit 5830 or 5831. 


Campaign Period. Cancellation hubs are available for local 
post offices with approved United Way copy. Contact Sales/ 
Service Center for details. 


A. Big Thanks. R series, 5300 series and 5700 series. 
46. |... Lg. $25.00 


B. Big Give. R series, 5300 series and 5700 series. 
li ( ...hhmUmDLmLmr.UhlCw;...:UCCC:OCOC*C; Lg. $25.00 


C. Company Report Envelope. 9” x 12”. This basic item 
insures good reporting at every stage of campaign. Sold per 
hundred. 

1-500 Over500 
Se ——“‘“‘“(‘C‘COCOCOCOCN $12.00 $11.00 


1196 Groseway San Drege Cantorma 92'12 


Two-Color—Letterhead Mimeo Stock 


Per Thousand 


1,000-5,000 Over 5,000 


 .............. dis $16.75 
E. #10 Envelope. 412" x 9'2" 
os |... $24.00 
F. Business Card. 2” x 3/2” 
Soe —r—<SrssS $13.00 
Four-Color—Mimeo Offset Stock 
G. Letterhead. 8'2” x 11" logo only 
Soe... 8... $19.75 
H. #10 Envelope. 412" x 9/2” logo only 
See r———“—s—OOCCC $25.90 
Four-Color—25% Rag Bond Stock 
1. Letterhead. 8/2" x 11" 
sc.r:t*~i“‘C“COéCOCO#®CONCONONCO#NCOtié#:#Ciw#(iw*NOW‘(YSNN”™N”NYQCYC)’NY”NN(N’™!N $27.00 
J. #10 Envelope. 412" x 9'" 
s.. .......... $34.00 
K. Business Card. 2” x 3/2” 
| $19.00 


imprinting cost for all of the above: 
Letterhnead...... $30.00 first M 
Envelope ....... $34.00 first M 
Business cards $20.00 first M 


ltems on this page qualify for Fair Share Discount of 15% 


$ 8.00 additional M 
$10.60 additional M 
$ 4.00 additional M °° 


$15.00 


$22.00 


$11.00 


$17.15 


$24.00 


$25.00 


$32.00 


$17.00 


| Vinyl Binders. You 
} can individually or- 
| der these three ring 
| 22" blue binders 


Announcing the 
new, 1982 


“‘Ever 
Wonder...”’ 


series 


o run: 


1982 Print Advertising. These are a totally new series of 
print ads to support your print efforts throughout 1982. Print 
ad kits contain press proofs that can be reproduced by local 
printers. Screens for both magazines and newspapers are 
included. Design and copy were developed to make it easy to 
localize. 

OUrS [OlgiKR. =e... $5.00 


Items on this page qualify for Fair Share Discount of 15% 
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x Ne ere a i G 2 fa eae ee aie 


featuring the logo Blind Embossed Cards. 
and “United Way” Distinctive logo in relief on 
oncover and spine. heavy white paper. 

Stee ee. Se $4.70 3071 


Fa, ay nas 25 for $8.15 


4 ; 


This sad is for all those 


Rub Ons. 13%” x 8%” 
logos that can be trans- 
ferred onto anything. 

3014 6sheets...... $8.00 


Print Material 


Gold Embossed Cards. 
Gold foil logo embossed on 
ivory paper. 

MP or sae Pree oes 25 for $9.35 


a 


oe WN) ‘W/, bb Y 
This ad is for all those 
who ever wonder 
if your United Way aift 
is really appreciated. 


Py 


United Way 
Thanks to you @ works for ALC OF LIS. 


United Wey United Way UnitedWay United Wey 


Qvrmceney Geneon 
QD vvveawes QD vrreawes 


“Thank-You Flyers.” This year say ‘‘thanks” to your 
givers and assist them to reach out for help the 
United Way. Flyers come preprinted with photos. 
You simply typeset and print your agencies and their 


telephone numbers on 


S| Seniors... 
3002 On-the-Job ..... 
3004 Smiles 

3005 Playmates 


the back. 

Per Thousand 
— 1,000-10,000 $43.85 
Over 10,000 $42.00 


Displays 


Hanging Net Banner. Durable and weather resistant. Fea- 
tures logo and United Way wording. Can be used year after 


wud 


= = 


* 
' 


year since campaign theme does not appear. 


Easel Centerplace/Countercard. 22’ 
x 28”. Sturdy double-wing easel makes 
this self-standing display a must for 
store windows, hotels, banks, etc. 


Each 
1-10 Over 10 
4051: -"Senige: ose. $3.00 $2.75 
4053 United Way..... $3.00 $2.75 


Hanging Kits 

Liven-up meetings ina 
hurry. Heavyweight plastic 
18” x 12” white letters on 


Lectern Mount. Another fast, simple 
way to personalize your meetings. Easi- 
ly attaches with ‘“twinstik” backing. 
Four-color logo mounted on foam core. 
22” logo on white background. Includes 
36” of “twinstik.” 

4014 


UIN] TI TIED) WAN 


brilliant blue background with gold trim. Use letters to form suggested words. 
Posts anywhere with tape, tacks or staples. Holes at corners for easy stringing. 


4023 Two-sided 30" x30" 
4024 One-sided 30x30" 


eetdirars ook. vo pena $495.00 
Betincs ibe) 2 oC a $350.00 


United Way 
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Satin Banneret. White nylon banneret 
trimmed with gold fringe. An excellent 
addition to your meeting room or display 
area. 


4022 IO" % 4S Sa ee $14.00 
4056 Kit #1 UnitedWay...... $11.00 
4057 Kiid2 sds (‘(ya...... $25.00 


(United Way, Campaign, Kickoff, Victory) 
ef $28.00 
(United Way, Thanks, You, For, Giving, Fair 
Share) 


Items on this page qualify for Fair Share Discount of 15% 


Stacker Unit Display. Lightweight, free- 
standing and colorful. Display kit con- 
tains two-header panels with logo and 
United Way. Four blank panels for local 
imprint, two red panels for overprint, two 
panels one-third filled with faces graph- 
ic, aone-piece base panel and a heavy 
duty carrying case. Stands 7’ tall and is 
easily assembled and disassembled. 
Weighs less than five pounds but is stur- 
dy and durable. 

ai Se ney Sen Sere ce eee $15.25 


United Way 


Mobile Display. Attractive, bright, port- 
able hanging display. Measures 13” x 
20”, easily assembled, packed two to a 
kit, all hanging hardware and cord 
included. 


SN OWD .. ... oii nbaeas $6.50 
Indoor 

Thermometers Each 
Three sizes 1-100 Over 100 
wie V1 8 14" -...5. $ .65 $ .55 
mo74 14"x22” ..... $ .95 $ .85 
Soro .22 x28" ..... $1.15 $1.05 


Outdoor Thermometer. Giant 4’ x 8’ 
display thermometer to show your com- 
munity progress. Made of tough wea- 
therproof material, it can be mounted on 
wood, hardboard or on a frame. Lots of 
local imprint space. Each 


1-10 Over 10 
$11.45 $10.45 


United Way 


items on this page qualify for Fair Share Discount of 15% 


Displays 


Modular Tower Display. Another in the 
series of free-standing, easy to erect, 
attention-grabbing graphic display 
units. This 7¥2’ stacker consists of three 
20"-square message cubes reinforced 
with brightly colored “X’’-shaped center 
sections which can be used to display 
local literature or pictures. Very sturdy 
and durable, yet lightweight and com- 
pact. Easy to carry and to store. Use 
anywhere you want to reinforce your 
United Way message. 

te ce a as ee $19.75 


Campaign Material 


Meeting Supplies 


Ka 


United Way 


i 16” x 15%”. A hefty, double-wall construction, 
w 


Table-Top Flags. 4” x 5” two-sided United Way viny! table 
oe Stand 9”. Base included. 


Mes Sees... . 8... ese. $ 4.25 

Me Se Geos... ...... 2... $40.00 

Place Card Tents. Folded 1/2" x 4”. 

Sots Ferhundred...................... ... $17.25 

Head Table Tents. Folded 3” x 9”. 

S040 ~FPerpundred................... _— $20.00 

Logo. 2%” four-color, die-cut on crack’n peel. 

S043 Perhundred ...................... $ 9.20 
ns. Dinner-size 15” x 17” and party-size 936". 

3042 Per thousand Gero i $21.25 

3041 Per thousand (dinner-size) ............. . $28.50 


Booklet Covers. Glossy stock,shipped flat so you 
can imprint front and back simultaneously. 


3 I-Size Booklet. Flat 9%" x 12%". Folded 6%" x 
a: 
Per 

1,000-5,000 Over 5,000 
3026 lupilat........... $25.90 $24.90 
3027 4upflat............ $25.90 $24.90 
Pamphiet-Size Booklet. Fiat 8” x 9”. Folded 4” x9”. 

: Per Thousand 

a8 tapfet....... s 


me S4eital.......-..... 


Die-Cut Easel Logo. 
14” x 22” Heavyweight 


ID Badges. Fifty buttons in a bag with special marker pen. With 
both a safety pin and aclip back for easy use. 
6058 GOinabag) $25.00 


oor Insert. Use at every meeting. Fits standard holders. 3¥2” 
x22". 
3034 Perhundred ........................ .. $15.50 


Pressure-Sensitive United Way Badges. 3/2” x 2%". Eco- 
nomical way to identify people, books, etc. Comes in rolls of 
500. Badges are horizontal for typing. 

3070 Per 500 


hite plastic bag featuring the four-color logo and United Way 
wording on both sides. Ideal for carrying your campaign sup- 
plies. Perfect for all purpose use. 
Glos Wicese Oe aj... eee... $ 62.50 


Paper Placemats. 10’ x - a 
3077 Perfundred.......... $3.50 $3.15 


— Cups. New! 8-0z, white cups imprinted 
with red logo and United Way wording on both sides. 
A must for your meetings, luncheons, rally specials 
and the office. Ideal for corporate cafeterias, coffee 
rooms and schools. 

SOs? Perthousancd...................... $57.00 


Tablecloth/Ban- 
ner. 54” x 108”. 
Made of a new, 
more __ durable 
plastic. Flat as a 
tablecloth, folded 
as a_ hanging 
banner or back- 


drop. 
Gizl...... $9.00 


Yes. | (we) want to Nelp provide loca! health and Total 
soma! sernces through Unded Way and support 
‘mating on Dehatl of commy 


Mtaang Aamens | Derers From Abowe We wat be capasend 10 sen 
YOU a erroe POM 


to De Dad each Bay DenOd mroug” My e™ DOVE! s Payor 


CO Here s my pm in the amount oF S. Pasty oon 


Retain. a2 your authorization. the pledge cards of @! cOm™ DICT: enc Tere or 
rolled in your Company's peyrOl! deduction pier 


Please Oo Mot include Resutts From Any Previous Reports 
Rese Pore ine lead 


United Way 


Campaign Material 


Campaign Aids 


THANKS FOR GIVING 


A. Volunteer Kit-Corporate. B 
9” x 12”. A perfect folder with 
pockets for holding materials. Thanks... 


Shipped flat for easy local im- 
printing. Heavy, glossy stock. 
Each 


1-200 Over 200 
a0s0........ $.80 $.70 


FOR YOUR CONTRIBUTION 


AMOUNT PLEDGED $ 


AMOUNT PAID 
BALANCE 


B. Receipts. Provide giver with permanent, accept- 
able tax record. 3” x 2%”. 


(Date) 


Per Thousand 
1,000-10,000 Over 10,000 . 
a66..ll:tt—“‘“‘(‘(‘“(‘(<‘(‘(‘(‘(<‘(<‘i‘i‘i‘i‘( $26. $24.35 


M 


C. Volunteer Kit-Campaign. 
Inside pockets. Heavy, . un- 
coated stock shipped flat for 


AS i 
wh 
\ 


oo 
ot 
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local imprint. sees 

3031 Perhundred ........ $9.70 ee 
eee 
be 


AV 
A 
y 


D. Special Solicitation Pledge 

Card. Created for special use for 

the corporate gift, professional, 

advanced or special solicitation. 
Provides a detachable receipt. 

Per Thousand 

1,000-10,000 Over 10,000 

Se ....... $13.50 $12.50 


E. Employee Pledge Card. The card withtear-off 
receipt and ample space for local imprint. 


Per Thousand 
1,000-10,000 Over 10,000 
w0I9............:.5.0 $13.50 $12.50 


F. Summary Card. For filing employee data for 
easy reference. Standard size for filing. 


Per Thousand 
1,000-10,000 Over 10,000 
oulé... $15.00 $14.00 


G. Folder. 9%” x 12” file-type folder. Features 


logo and United Way. 
SAT SSO)... $ 5.00 
saori0d «6. cc tti(‘( ié‘COC $21.00 


H. Stop Stickers. Strio-gummed on printed side 
for installation inside glass or clear plastic sur- 
face. 4%” x 3”. 


Per Thousand 
1,000-10,000 Over 20,000 
see Wie... ti‘ $ 7.10 $ 6.60 
sues ate... $ 7.10 $ 6.60 


1. Push-Pull Decals. High-gloss, “crack-and- 


peel” stock in full color. . 
g085 aes $23.00 United Way 


Campaign Aids 


Suede Vinyl Executive Line 
Handsome, functional portfolios and folders embossed with United 
Way and logo in rich brown. 


A. Executive Portfolio. Three inside compartments for papers, in- 
clude legal-size pad. 


SS ae Pent OR og en EN Sh caw nhs nee aces $15.00 
B. Classic Portfolio. All-time favorite—snap-open with handles. 

|) St poe a i ene a cee manera: >) OS SRE, Gene Syrah $ 9.75 
C. Standard Portfolio. Snap-open without handles—light and neat. 
PN es ic ee Soc ons Cae aiule FR LEN SS EIR irae aa $ 7.50 
D. Tablet Folder. Letter-size, inside pocket for papers. 

> “gies APRESS BEY CE onc a Weer dso ar $ 4.50 
Deluxe Line 


Rich, antiqua brown vinyl, United Way and logo embossed in gold. Very 
good looking. 

E. Deluxe Portfolio. Brown, snap-open with handles. 

I ee oy on Sains eaaiN yea oTe tay ws ocr A heneen wea $7.25 


United Way 


RP re ee ei eed e tG anes = Webel $ 4.75 
G. Full-Size Clip Board. Brown, letter-size, inside pocket. 

Ls rere aren er cake €: $ 4.20 
H. Junior-Size Tablet Folder. Brown, 6” x 8¥2' inside pocket. 

Ot, TOE a yr. ee y erm Beene y Pee $ 1.75 
|. Economy Portfolio. Zip top, chestnut brown in soft viny! with gold 
logo and “United Way.” 

ee ka cemtis yan > vid Maa eetinslais 5 $ 3.75 


J. Atlas—Notebook. 3%” x 6%”; lists all area codes, features maps, 
and trip expense itemizer. Vinyl cover. 
Nr ele ayy a pro o land dhe coke eee $ 1.10 


K. Memento Binder. Keep a lasting memento of the campaign. Gold 
embossed imprinting. (Maximum 25 letters.) 


Ee iar Parra eS 5 ase ROE ER NG TERE SE Pe $25.00 
fo SS eee errr cee hs eon $ 5.00 
L. Binder Sleeves. Set of 10 for Memento Binder (not pictured). 

“a GAR ROEM: 2ane 2222S Rae Be Sp Sper i eae ee $15.00 
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Pins and Buttons 


United Way 
Volunteer 


NS. lw. SG 
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Custom Cloisonne Emblem. %” with military clutch available in gold/ K. RedClutchBack 5016................ $51.75 $49.75 
red or silver/black. Individually boxed. 


Each L. Plastic People. (Per thousand only) 


A. Gold VolunteerEmblem 5024........................ $ 1.50 1,000-25,000 Over 25,000 
A. Silver Volunteer Emblem 5027....................... S 1.50 ST i ia ee as Fae $25.75 $24.25 
B. Gold Loaned Executive Emblem 5025 ................ $ 1.50 5007 Withclutch (assembled) band chee wee Bie a $51.75 $49.75 
B. Silver Loaned Executive Emblem 5028 SS ee $ 1 50 M. Plastic Circle Pin. (Per thousand only) 
5021 Circlewith pinback .................. $25.85 $24.50 
1-50 Over 5022 Circle with clutch (assembled)......... $51.75 $49.75 
eM $ 1.45 $ 1.25 be plies aml oc th acai 
ls anks People. (Per thousand only 
bec oa cis $1.25 5033 Thankswith pinback ................. $25.85 $24.50 
5034 Thanks with clutch (assembled) ....... $51.75 $49.75 


1,000-50,000 Over 50,000 


O. Metal Thanks People Pin. Handsome, new metal 3-people pin. 
5004 .......... 2 ee $11.85 $10.25 wrtique finish, Rasy Chi-N Gisfid unaasoribied. (Pur toukaea 
F. People Tab. (Per thousand only) only) 
SMEs clegin dpe weds.s5 i250 00 cee en $ 9.75 $ 9.00 1,000-25,000 Over 25,000 
SRP ae tere ee ly AY say ca aicierts vos $58.00 $56.00 


P. New Logo ID Pin. %", Gold-plated plus clutch, more definition. 


i ek av vesneceiregwava ewes tee $ 6.50 Shipped unassembled. 

H. Fair Share Button. With pin back. (Per thousand only) 9008 (Perthousandonly) .................. $82.00 $80.00 
(ERSTE RS SESS 2a ae $29.75 Q. Check Pin. Gold-plated plus clutch. Shipped unassembled. 
Plastic ID Pins. %4” Blue, gold or red on white with straight pin or military 2001 (Perthousandonly) ...............5 $77.50 $74.50 


clutch back (assembled). (Per thousand only) R. Check in Box. Gold-plated plus clutch. Shipped unassembled. 


1,000-50,000 Over 50,000 
|. Blue Pin Back PF eg Sie BREET $25.85 $24.50 ane. are rumen Only)... sc ed $83.00 $81.00 
J. Gold Pin Back ." e BO a ae? Ske mere $25.85 $24.50 S&. Metal People Pin. Gold-plated plus clutch. Shipped unassembled. 
K. Red Pin Back SR aR ler $25.85 $24.50 2009 (Perthousandonly) .................. $77.00 $75.00 
l. BlueClutchBack 5014................ $51.75 $49.75  T. Circle Pin. Gold-plated plus clutch. Shipped unassembled. 
J. Gold Clutch Back 5015................ $51.75 $49.75 9035 (Perthousandonly) ...............6.3 $86.50 $84.50 


©) 


ltems on this page qualify for Fair Share Discount of 15% 


Personal Gifts 


A. Putter. High quality, ‘velvet touch” crafted by 
Matzie of California for avid golfers. United Way 
logo imbedded into putter head. Available left or 
right handed, please specify. 


Odes. $24.50 
B. Yo-yo. Lots of fun. 2%" diameter, high-impact 
styrene. 

o-.......................... $115 


C. Hat. Create high visibility for your United Way. 
One size fits all. 
o> |... $375 


D. Golf Balls. Jitleist® #1 ball in golf, featuring 
United Way logo and copy in red. 

6101 Fackaoeciihree................. $ 5.00 
Gi02 Go. onedazen..._—«sié‘éyé##SCRCRRNC $18.50 


E. Golf Tees. 2%" Pro Wood white tees with 
“United Way” black imprint. Ten tees in a poly bag. 
cc... cc ..tC(‘“‘Oié‘COCOCOCOCOCOCOC*O*COCOCO*i(‘(‘(CSCOCO#®N s 35 


F. Flyer. Fantastic promotional gift for schools, ral- 
lies, etc. 
4... .  } | S 105 


G. T-Shirts. For everyone in the family and all 


sporting events. 

6110 GhiidSmal...................... $ 3.85 
6111. Chik Medamn..- |... 2... $ 3.85 
Gil2 Childlaoe ................-.... $ 3.85 
Bilis Souisea i... $ 4.40 
6114 AdultMedium.................... $ 4.40 
Mito Acitioge.................. $ 4.40 
Se Acusextralame................. $ 4.40 


H. Sports Towel. 102" x 17” heavy white terry and 
velour with blue United Way logo—metal grommet 
in one corner. Great for the golfer, tennis buff, 
bowler and jogger. 

ce... sd $ 2.05 


|. Divot Fixer and Ball Markers. Repairs ball 
damage on green and provides markers when putt- 
ing. Red plastic divot fixer, white logo—two white 
ball markers with red logo. 

So. | |... .... $ .45 


J. Soft Flyer. Brand new concept! At home in- 
doors and out. Made of nylon, can be folded, car- 
ried in your pocket and is a super flyer. Red logo 
and trim. 

cs.tsti“‘COiCOCOCOCOONCOCO#OC#C#C#SC*OC(NCNYYYYY... $225 


Items on this page qualify for Fair Share Disccunt of 15% 


Items on this page qualify for Fair Share Discount of 15% 


For the Office 


A. Parker Desk Pen. Gift boxed. Logo in 
gold on black. Two versions 

6027 United Wayversion......... $ 4.75 
6028 Volunteerversion........... $ 4.75 


B. Three-People Pencil Caddy. Attractive, 
functional, complements three-people statu- 
ettes, one style only, as shown. 

GG re AY Yt eer ee eee $ 5.95 


C. Desk-Top Accessory. A time-tested 
item with three-people metal design em- 
bedded in gleaming lucite. 

RANG i atti creia shar aeey veel $ 3.95 


D. Lucite Desk Set. Stylish lucite base with 
Sheaffer “White Dot” pen. Logo and per- 
sonalization in gold tone. 

CF ieee ss ale cee eS eS $23.25 


E. Desk-Top Award. Bronze logo medallion 
in crystal lucite. Stands on edge. 
RO eae) eee $ 3.95 


F. Sheaffer Desk Pen. Smooth writing ball 
point with logo and United Way screened in 
gold on base. Gift boxed. 

6103). eR hee Seu es $ 3.00 


G. Sheaffer, No-Nonsense Rolling Ball 
Pen. Popular, attractive, good writing and 
economically priced. White logo on red bar- 
rel, red logo on white cap. 

RN oe. ss oan 8 oa Ra $1.75 


|. Screenline Red Ball-Point Pen. 
DES. GRR er ON 3 -36 
Minimum of 10. 


J. Parker Flighter, Floating Ball Pen. Fine 
quality chrome pen with blue logo on white 
background discreetly displayed on cap 


K. 13’ Ruler. An inexpensive and useful 
way to get the message out. (Inches and 
centimeters. ) 

ET alae: oh cue eer soa 


L. Letter Opener. Packaged in a velvet-like 
sleeve. Gift boxed. 
Cet es Hi) Ss) Vick awk bia $ 7.85 


M. 6” Brass Ruler. Rich, heavy brass ruler 
can be used as paper-weight award. Per- 
sonalize locally. 

CR EES UAE he OO PLE ee $ 7.25 


Personal Gifts 


A. Zippo Key Holder. Stainless steel. Holds 
two sets of keys on detachable rings. 
BUe +. Stictasige er euas Abu. 9 $ 4.00 


B. Zippo Rule. 6-foot blade with inch and 
metric measure. Case is chrome-plated 
brass. 


C. Zippo Money-Clip Knife. Knife blade 
and nail file are stainless steel and fold into 
case. Spring steel money-clip holds bills se- 
curely on back. 

oh i So Bape UA ie el OS $ 6.95 


D. Patches. Sew on embroidered cloth 
patch featuring logo and wording in red and 
white. 

6021 Setof25patches........... $10.90 


E. Pocket Flashlight. Batteries included in 
this pencil-thin flashlight. 
COE i is cy eee ae $ 1.75 


F. Clipit/Minifix Set. Clipit papercutter is a 
precision instrument which clips articles and 
coupons neatly. Minifix is a sturdy miniature 
screwdriver set with two specially hardened 
blades and one punch. Extra blades stored 
in handle. Gift boxed. 

Ee es ors Maes ta a $ 2.50 


G. Nail Clipper Key Chain. Versatile nail 
clipper and key chain. Red logo on white 
background. 

GG ee OS ale aes Oe $ 2.00 


H. Medallion Key Chain. Bronze medallion 
featuring United Way logo. (Clasp may vary.) 
CR ea ea eek tos ces CRS $1.75 


|. Bronze Medallion. Cast in solid bronze 
with logo and United Way. 


6011 Minimumof10............. $ .80 
J. Clippers. Gold clippers with attractive 
leather case. 


JS Bo ae ee $ 2.25 


K. Key Fob. Good-looking suede key 
holder featuring United Way symbol. 
STO? soe eo eee $ 1.75 


L. Business Card Holder. A cordovan 
leather accessory from Rolf Designer collec- 
tion with gold stamped United Way and 
emblem. 


M. Three-People Key Chain. Attractive lu- 
cite key chain featuring three-people sym- 
bol. (Clasp may vary.) 

5 SS SRR ee ene ener gee $ 2.00 


N. Stick Pin. The perfect gift. Individually 
gift boxed. These pins are 10K gold filled. 


2 dS Once rey en ane Cees $ 9.25 
O. Tie Tack. Can be worn as lapel pin. Gold 
filled. 


CORT SG SI oa $ 8.50 


Items on this page qualify for Fair Share Discount of 15% 


Volunteer Recognition 


Personal Gifts 


Three-People Statuettes. Rich bronze 
finish, mounted on wooden base. 
Bronze-finish United Way symbol 
makes this award very special. Three styles from which to choose. Blank engraving 
plate included. 


Pa a Fc i eee ae eta) ea he Pk Ct ins $ 4.65 
Wo MPA 5 sie: yw EL aah arginns Weetaeaiale + oes Fs Xd Ge ee $ 4.65 
Ris NRE iw iy + 5. bno.e'g: 0g MMU COS, aca e DbagobG Sees ca a pubs nena eames $ 4.65 


D. Wooden Calendar. Adjustable wooden block shows date and month. Blank 
engraving plate included. 

I 25S iuig ac MINES go. 6 vo oe vd vu v's ce ee rem § seme a oA $ 4.95 
E. Paper Clip Dispenser. It’s walnut, it's magnetic, it's a must for every desk top. 
Blank engraving plate included. 


PE i gv che a hae os ae ee he shawn tensecvesghccusiicee $ 4.95 
F. Desk Thermometer. Digital reading displays room temperature. 

Ce s,s s Gia wu We wld buis awe bie aces cadcks anita ce 225 
G. Walnut Wedge. Bronze logo medallion and brass engraving plate add class. 
ein SD... gue ae 40.65%: skied wn a Se ot ies a ee $ 6.95 


H. Telephone Index. Finger-touch open, chrome-like telephone/address book 
combination. Pencil and alphabetizer included. 


oa, UN EY. cc te = «= asw> DARE EP dd oa ok $ 8.50 
l. Marble Desk-Top Award. Antique-etched, brass medallion mounted on a base 
of marble. 

ek Ste A cans) «wiv an gp «Ro we ees | Te $ 4.50 


J. Deluxe Sewing Kit. Contains your every sewing need. Ideal for travel or at the 
office. Comes complete in a brown vinyl, snap-open case. Gold-stamped with 
United Way logo. 

RN 5 eh ee. wd Sa ay uw Siew oo Se a $ 5.80 
K. United Way History Book. An indispensable aid for all community-minded 
citizens. This guide puts facts at their fingertips about how the normal human 
response of neighbor-helping-neighbor burgeoned into the ever-expanding con- 
cept of United Way. 

OTe “LIGUING VOrGION WITTSINT COVEF ob en Subs Se oon eee” $30.00 
OIG Standard CObY ° > Seer ears FP OES A ee $25.00 


Personal Gifts 


A. Tote Bag. Handsome new designer bag for 1982. Measures 18” x 12” x6", 
100% cotton canvas bag with contrasting handles and base. United Way logo in red. 
i es Oe pe). sv 5 a bane WRC s he Oe Oem 


Pies oc Seats $ 8.25 


B. Scarf. An original design created for United Way. Made of beautiful, fashionable Quiana. Perfect gift item. 6060 ...... $ 6.50 


C. Baseball Shirts. Blue % raglan sleeves. Body solid white 
with either blue or red logo. 50% cotton, 50% polyester. Sizes 
S-M-L-XL. 

MEMO. oe ssa vie op gb vise ase ae $:5:75 
ID fi kw woe ag oe ence eects $ 5.75 


Z 


United Way 


D. Sport Jacket. 100% nylon, two large pockets, snap front, 
raglan sleeves, drawstring bottom, elastic cuffs, water repel- 
lent, and windproof. Unlined or Kasha lined. Navy or Powder 
Blue. Sizes S, M, L, XL, XXL. 

et EMM 4. a ~ + xo ak ee eda MEAN Ese $12.15 
en SUS. «= cc Axel ea e's se $17.30 


Items on this page qualify for Fair Share Discount of 15% 


A. Pen Set Thermometer. Attrac- 
tive desk set with digital thermome- 
ter and garland pen. 

Gi20 3. Loe soy... $TRTS 


D. Puzzle Cube. Over 43.2 
quintillion potential color patterns 
waiting to be unscrambled, red 
United Way logo on white blocks. 
(Base not included.) 


a $3.25 


C. Timex Quartz. America’s favorite 
watch, accuracy, styling and no-wind con- 
venience. Discreet United Way logo in 
gold. 

GIS «ions beeny eke eee $65.00 


Items on this page qualify for Fair Share Discount of 15% 


Personal Gifts 


B. Desk Calendar— 
Thermometer. An attractive per- 
‘petual calendar and digital ther- 

mometer in a silver aluminum frame 
with United Way message in two 
colors. 


E. Metal Card Case. Solid brass, 
yet very light for desk, brief case, or 
pocket. Red United Way logo. 


I Os aa en $ 3.85 
Personalized in lots of 
five only, each............ $ 1.35 


Personal Gifts 


A. Coffee Mug. Imprinted as shown. Custom im- 
printing available on quantities of 288 when 
boxed in 36's. 

6008 (Increments of six only) ...... $1.95 each 


B. Smoked Glass. Makes a great gift for special 
meetings. 110z. 
6062 (Increments of six only) ...... $1.75 each 


C. Glass Mug. Clear glass with blue logo and 
United Way wording. It makes a very attractive 
gift. 

6071 (Increments of six only) ...... $1.75 each 


D. Thermos Mugs. Two-tone Thermos cup/ 
mug. Guaranteed to keep liquid warmer or colder 
than conventional cups. 

6029 (Increments of six only)...... $2.00 each 


E. Candy Jar. New! Clear glass jar with blue 
United Way wording and logo. It’s a must for 
every desk-top. Makes an ideal gift. 

6088 (Increments of 12 only) ...... $3.50 each 


F. Pewter Style Mug. A pewter style mug with 
the United Way emblem cast into the face of the 
mug. A quality volunteer recognition gift suitable 
for beverages, a desk caddy, or displayed on the 
mantelpiece. 
6013 Standard Mug, rustic pewter look .$ 6.00 
6079 Presentation Mug, highly 

polished, elegant ............... $ 8.50 
6080 Presentation Mug, one line of 
engraving,blue enamel fill, maximum 
CN ed I hb siv ow eS an cvs 


Y 


\ 
Rs, 


tine * 


et WONced VW: 


Items on this page qualify for Fair Share Discount of 15% 


A New Award Line. We have combined the simplicity and beauty of 
solid, American black wainut with the richness of a black-glaze kiln- 
fired tile, gleaming with 23K gold decoration and surrounded by a gold 


metal frame. All of the tiles are interchangeable or they may be ordered 
separately with easel backs and wall hanger. When ordering plaques, 
please indicate choice of tile by number. Cost for personalization is 
$1.75 a line from a typewritten list. Allow six weeks for delivery. All 
awards individually boxed. 


United Way 


AWA R L } 


United Way 


AWARD 


A. individual Black and Gold Award Tiles 


7024 Volunteer Service 
7025 Community Service 
7026 Award of Excellence 


C. The Classic Plaque. This 10” solid, square plaque is beautiful in its 
simplicity, elegant in its custom-decorated 6” ceramic tile set into the 
rich surface. 


7030 With Volunteer Service tile 
7031 With Community Service tile 
7032 With Award of Excellence tile 


Items on this page qualify for Fair Share Discount of 15% | oe 
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United Way 


a 


B. The Oval Plaque. A beautifully sculptured 10” x 12” oval of solid, 
American black walnut with a 6” ceramic tile set into the rich surface. 
7033 With Volunteer Service tile 

7034 With Community Service tile 

7035 With Award of Excellence tile 


D. The Corporate Leader. A plaque that can be given with pride. 10” x 
12” of solid, American black walnut specifically created to give you the 
economy of one investment to amortize over six years. Self-adhering 
year plates are available with a special presentation certificate. 

7023 Year Plates with Certificates 

7036 With Volunteer Service tile 

7037 With Community Service tile 

7038 With Award of Excellence tile 


Photo Conversion Awards 


A. Metal Four-Color Logo. 
United Way logo on brushed alu- 
minum plate. These logos are 
ideal for decoration and identifi- 


cation. 

7045 4%"x4%” Gold . .$9.00 
7046 4%4"x4%” Silver .$9.00 
7047 3% «3% =~ = 6Silver $5.25 


B. Distinctive Awards. An un- 
usual way to recognize outstand- 
ing leadership. Photocopy the re- 
cipients picture on the plaque. Choice of either black 
lucite or solid walnut mounting. Actual copy must be 
included with your order. Allow four to six weeks for 
delivery. Prices for other sizes upon request. 


7050 G9 xi2 Gdacklucie .............. $55.00 
7104 @xi2 SoidWant.............. $49.25 
7053 9x12” Blank (Lucite, no photocopy) $19.00 


Engraving $.20 a letter. Enamel-fill $.30 a letter 


through the award-winning NFL/United Way T.V. series 


“A MILLION AND MORE” THANKS 
GENERAL CAMPAIGN CHAIRMAN 
WADE KEY 


78 
UNITED WAY OF PALM BEACH COUNTY 


For their outstanding coatribation to veluatarisa 


1981 


C. Individualized Plaque Awards. Unique micro-dot 
etching with personalized inscription. Bronze plate on 
10” x 15” walnut plaque. It’s perfect for campaign chair- 
men, retired board members, presidents. 8” x 10” glos- 
sy photo is etched into metal by unique process which 
makes this award so special. Allow four weeks for 
delivery. 

ee lrrrrr——“isO—sOOOCCSC*sC‘Ciésé $61.00 


ualify for Fair Share Discount of 15% _ 


In Grateful Appreciation 
for helping the people of our 
community the United Way _ 


In Grateful Appreciation 
for helping the people of our 
community the United Way 


A. Shadow Plaque. A 2'2” United Way logo dis- 
played against velvet in a 7%” x 9%” elegant walnut 
shadow panel. The United Way message is pre- 
screened on a satin aluminum plate with ample room 
at the top for the recipient's name and award date. 
Available in either silver or gold. The 3¥2” x 4%” plate 
can also be personalized with your message at an 
additional cost. 

777 God................. si... $29.50 
fueo oNVer...................,... $29.50 
Engraving $.20 a letter. Enamel fill $.30 a letter. 


Distinctive Awards 


IN APPRECIATION 
TO 


STUART WYLAND 


FOR OUTSTANDING LEADERSHIP 
AND DEDICATED SERVICE 
TO THE 
UNITED WAY MOVEMENT 


B. Embossed Metal Plaques. A handsome plaque 
that can be personalized to your United Way needs. 
Choice of gold or satin 8¥2” x 12” brushed aluminum 
plate with full-color logo to be placed on the mount of 
your choice. This plaque can be shipped blank for 
local engraving or United Way of America can bright 
cut engrave or silk screen your message. Call Sales/ 
Service for silk screening information. Enamel filling 
is also available in blue, black, or red. This plaque 
can be presented with pride. 


7017 WalnutMounti2.%15 .......... $21.95 
7018 Black Lucite Mount, 10%”"x14”..... $16.00 
7019 Masonite Mount, 10%” x 14”"........ $14.30 


Engraving $.20 a letter. Enamel fill $.30 a letter 


Molded Styrene Plaques 


United Way 


GOLD EIVEVYE AR AWARD 


Nay 
United Way 


PRESENTED TO. \— 


A. Gold Give-Year Award. Next step-up from Gold Award. 
Brushed gold, raised design is framed in a walnut-like trim. 


Te—C“(‘SRNEC Lc ss. $ 5.50 
7066 Personalization strip (black on gold) ........... $ 220 
Wear Bars(soece vea)................:........ S 65 


Silver Five-Year Award. (Not pictured.) Identical to Gold Five- 
ud Award, except it is finished in a gleaming, silver color. 


| ................ rr stst—~i‘“‘CC‘“ 5.50 
7066_ Personalization strip (black on silver) .......... $ 2.25 
TN  eerr——CC e fo 


B. Volunteer Award. 8” x 10”. Two personalized panels permit 
use of the volunteer's name and the community name. 
7012 $ 4.75 
7066 Personalization strip (black on gold) 

Not to exceed 30 characters............. each$ 2.25 


Wise Sion pin’ ear Gi i Ae sy ae a Ge ke ee Sie i ek Ge eR es eae ee Ge Te Re Ge ee ae Se ee ee Ie ee Se ee 


C. Fair Share Award. A special category award designed to 
look like a bronze casting with a grain-textured background in 


— — rr—“‘—“OO—s—i—iO—OrCONCtStsS*<CSrr $ 4.50 
7066 Personalization strip (black on gold) ........... $ 2.25 
Year Gas ispeciyyeal)......................... $ 1.50 


D. Distinguished Service Award. This elegant plaque mea- 
sures 10%” x 12%” and is packed in an attractive gift box. The 
Lhe is simulated, yet realistic, knurled rosewood. 

7066 Personalization strip (black on gold) ........... S 2.20 


E. Silver Award. This prestigious award is one of three coordi- 
nated plaques (Gold, Silver, Bronze) recognizing three levels of 
achievement. Each may be proudly displayed on a wall or desk. 
oo are 8” x 10” with space for up to five year a 


| .............. 4.45 
7066 Personalization strip (black onsilver) .......... $ 225 
Wear Gars(eocc yori i eee. $ 675 
Gold Award. (Not pictured.) Identical to Silver Award in 
brushed gold finish. 
fore... a $ 4.45 
7066 Personalization strip (black on gold) ........... $ 225 
Year Gars (Specify year)......-................. S 


Bronze Award. (Not pictured.) Identical to Silver Award, except 
finished in a deep bronze color. 


(eS rr———“‘OSCsisSsziSCO*“=C $ 4.45 
7066 Personalization strip (black on bronze)......... S 2.20 
YearGarsisoecivyyea... . «das tii‘( i‘ » 


F. Campaign Award. 8/2” x 10%”. Red and white, metallic 
gold on a white, textured background with space for hanging 
a year panels. 


—— —————“ +=$Erers=st—c ee $ 4.15 
7066 Personalization strip (black on gold) ........... S$ 2.25 
Year Sars (speciyyear)........................... > 1.00 


Mark of Merit Year Panel. (Not pictured.) Year panel available 
for Mark of Merit plaque previously offered by KCS. 
Specify year/gold/silver 


gq lif for Fair Share Discount of 15% 


Presidential Recognition Award 


We Hereby Express Our 
Sincere Appreciation to 


for Outstanding Community 
Service Awarded at 


| of McKinley Cou ty 


Gallup, New Mexico 


Se eee 


A. Gold Embossed Award. Calligraphy quality 8” x 10” 
white stock with double-rule black border, 3” gold em- 
bossed logo and United Way. Can be personalized local- 
ly or by United Way of America. Call for charges. 

72 Minimumofi0...............__ each $1.00 


B. Inst-Award™. Gives you an inventory of personalized 
awards. Rich looking in a front-loading lock-frame of 
burnished gold. Just use a Poloroid SX-70 camera (not 
included) to shoot the presentation, insert the photo- 
graph and the citation (included) in the frames and the 
unique award is complete. Self standing or can be hung. 
109 (Ceyersolfou.............. $5.95 each 


Items on this page qualify for Fair Share Discount of 15% 


Logo Awards 


In gratetut 
: a iati 
for helping t peo” 
Community the pas Way 


C. United Way Medallic Certificate. A very handsome 
high-quality, low-cost award, comprised of 8” x 10” white 
Kromekote paper with 8” x 5%4” gold- or silver-foil back- 
ground, four-color logo and black imprint, suitable for 
framing. A special pen will be sent with each shipment to 
enable local personalization. United Way of America can 
provide personalization at $.65 a line—actual copy must 
be included with your order. Allow three weeks for 


delivery. (Minimum of 10) 
7061 Gold Helped Someone............. $1.55 each 
7062 SilverHelpedSomeone ............ $1.55 each 
1099 GolG Aporeciaion.............._. $1.55 each 
7060 SilverAppreciation................ $1.55 each 


Service Awards 


United Way 


for Dedicated 
Service 


D 
United Way 
for Outstanding 
Service 
: Urdbee) Way 
WE SUPPORT GOLD AWARD 
For outstanding service to the people 
of our community... the United Way. 
United Way 


A. Lucite Medallion Award. Unique, many faceted, 4” high, lucite award 
with embedded double-faced bronze United Way medallion. Each angle 
presents a different view of the United Way logo. A superb reminder of 
voluntary excellence. Individually boxed. 

cc...  .......................... $23.75 


B. Logo Desk-Top Award. New, personalized desk-top award and busi- 
ness card holder. Four-color logo. Plate comes screened with “Thanks to 
you—it works ...for ALL OF US—United Way.” Space is provided for 
recipient's name. Can be engraved by United Way of America. Personali- 
zation $.12 per letter. Allow three to four weeks for delivery. 

6022... :t::—“(Csti‘“‘(‘“(‘(‘(‘(‘((‘RRS(((C.CCCCC $12.50 


Ceramic Tile Awards. 6” attractively boxed to make a 


thoughtful gift. Printed in two colors and available inthree 4050.............. eee eee eee eee $3.65 $3.40 

ae al pe: = with a grommet/easel back for Eo color Doser Award. 
g. a 

7044 (Logo only) (Minimum of 10) .......... $1.05 each 

ep G. Embossed Awards. Prestigious awards suitable for 

bs Dedicated Senice 1-10 ver 10 framing. The United Way symbol is embossed on fine 

A049 : $3.65 $3.40 quality paper. Available in three styles. (Minimum of 10) 

a  rrr———SCCC i  e—“ 

D. Outstanding Service. eeeer—“‘——S—OOCOOC—_C—S_ $.95 each 

s5..trtsti«<‘(‘i<‘COCOCONCCSCOCOCO*COCti:i«w*;:;«‘C“‘C‘CYNSNCCC $3.65 ee errrrrts—SCi‘(‘“COéOCOCSC*C; $.95 each 


Items on this page qualify for Fair Share Discount of 15% 


Fiberpincs Sn Quidco building signs, fiberglass 
imbedment, four-color, translucent background. |Im- 
pervious to weather; brilliant colors. Can be hung, 
back-lighted, permanently attached. Use independent- 
ly or in conjunction with a painted background. 


_ Metal Signs. These durable weather resistant signs are 
painted in two colors over a white baked-enamel heavy- 


gauge steel. Available in 12” x 24” and 12” x 12” sizes 
_ with four holes punched for easy mounting on any 


‘Surface. 


Each 
1-10 Over10 


>. - Metal Sign.12”x12" 


-_D. Metal Sign. 12” x24” — 
— 4054 Service . $425 $3.75 


Items on this page qualify for Fair Share Discount of 15% 


Fiberglass, Metal & Magnetic Signs 


A. 4016 24" logo only ....... — se $47.00 
B. 4017 27’x35" logo and United _ 
Way. Imprint locally with Agency 
orAreaname................. ... $48.50 


Magnetic Signs. This two-color soft vinyl, magnetic — 


sign is available in three versions in 8” or 12” size for - 
instant mounting and removal from vehicle door without - 


fear of blemishing the surface. 


ae 
E. Magnetic Signs. 8” x 8”. 
4039 Volunteer tee | 
SA) 6Sevice................... 183.90 
4042 United Way... — : 
Magnetic Signs. 12”x12" 


4043 Volunteer................. $4 90 
4044 patie : 90 


Signage 


A. Vinyl Decals. 8/2” x 6%” clear vinyl decals with 
peel-off backing. Stick to the inside of windows with 
message facing out. 


Each 
1-25 Over 25 
4035 Sevce ............ S$ 65 S 75 
4036 Uniied Way ............. S #665 Ss 6«(f5 


Vinyls, Decals, Pressure Sensitive & Balloons 


B. Rigid Vinyl. 9” x 7”. Heavyweight white viny! signs 
identify offices and agencies in a memorable and con- 
sistent way. 


Each 
1-25 Over25 
Al Sense... te. $ 1.95 Ss 170 
4038 UnitedWay .............. $ 1.95 $ 1.70 


Vy 


fz 
United Way 


x2 


United Way C. Pressure Sensitive Signs. 
= Per Hundred 


4004 9%”x8'%" (United Way) ........ $50.00 
4006 4 x4 (United Way) ............ $14.00 
a0G 2 xZ (United Way) ............ $ 5.00 


D. Die-Cut Logos. Two sizes. Printed red on 
both sides, the perfect decoration. 

4032 10%" 
MOSS 21v2. 


F. Balloons. Put fun into rallies. 
Bright-colored balloons carry the 
United Way symbol in an unusual way. 
6039 Round Design (package of 


E. Four-Color Poster. White enamel coat 11” x 


on.  .... | 3400 WnitedWay {4° poster with full color logo and United Way. 
6040 Airship Design (package of Ample space for personalization locally. 
a)... 301.75 io .,rtrti‘(C‘C(CéCO‘ONOOCO®OCOC‘(C(YRS’(NSNCC...UC‘CN#N(NSN $ 1.00 


Truck Banner, Grommeted. 
ee ee —“ errrsw—“iw:SsSsrsSCSCSCCCN $15 7/5 


Flags. Attractive nylon flags. Design visible from both sides. Can be used 
indoors or outdoors. Ready for easy hanging. 


mM es 8X3 ................. .................. $12.25 
(79 GAO ...........:. titi $15.00 
CO Ee rlrltrti<“i*iws—~sw~—~—~—~—~—~—O—O—COCOOCOC*CO $18.45 
Be  ert—~—“i—s—sOsOCts~—S*s—Ss—Ss—SsS«~—r— CCS $23.95 
e Me te ie sO" dowe!l...................... $ 3.40 


Pennants. Triangular pennants 12” x 18" featuring red logo and black United 
Way wording on one side. Twelve pennants to a string that stretches 30 feet. 
m “016 Seiciivesi............---- $25.00 


Signage 


Flags, Banners & Pennants 


Ordering and Pricing Information 


PLEASE READ CAREFULLY BEFORE ORDERING 


a 


Use the exact item number and description for the items when 
ordering. 


. Campaign films are available for preview in 16mm only. 


Theater trailers (35mm) and TV spots (16mm) are also avail- 
able for previewing. We reserve the right to bill for damaged, 
lost, or overdue previews. Check with Sales/Service Center 
regarding availability. 


All oral/phone orders should be followed immediately by writ- 
ten confirmation. To avoid duplication, mark follow-up or- 
der so it clearly relates to oral/phone order. 


. No oral imprint orders accepted. Imprint information must be 


by mail. 


. Some items are stocked at vendors and not at United Way of 


America, making it difficult to ship rush orders the same day. 
We will expedite as quickly as possible. 


6. Prices in Catalog are subject to change without notice. 


10. 


Th 


15. 


. Intra-state, local taxes, etc., will be passed on where required 


by law. 


. PLEASE NOTE THE FOLLOWING POLICY ON RETURNING 


ITEMS: It is the responsibility of the receiver to open and 
inspect all packages immediately! All claims for damaged 
items, shortages, or wrong items must be made within three 
weeks of shipping date. All returns must be authorized by 
your sales representative and be accompanied with a return 
form. Items shipped without this form, returned C.O.D., or to 
the vendor will be refused and no credit will be issued. 


. United Way organizations in Canada must include broker 


forms completely filled out with all orders. United Way of 
America cannot be responsible for brokering packages 
through customs. Contact United Way/Centraide Canada 
for details. 


UPS is a major carrier for United Way of America shipments. 
Please note if your shipment is to go any other way. UPS 
requires street address (no P.O. Box numbers) so be sure 
your address is complete when ordering. 


All orders should include date needed, a contact phone 
number, and method of shipment: Express Mail, Air Freight, 
etc. 


Quantity discounts are issued when individual orders meet 
the qualifying amount. 


Supplementary charges will only be levied on orders requiring 
extraordinary handling. 


Additional copies of this Catalog are available in limited quan- 
tities through the Sales/Service Center. 
0291 Communications Catalog .............. $5.00 each. 


All items in this Catalog are copyrighted by United Way of 
America and made available for the exclusive and express 
use of the member United Way organizations requesting 
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the items. These materials are not for resale, reproduc- 
tion, or presentation for any commercial use. 


Pricing Information 

A United Way that pledges full Fair Share Services Support for 
1982 during 1982 will have all benefits retroactive to January 1. 
Cost to Fair Share cities of 16mm and Super 8 campaign films 
listed below will be $95. 35mm print costs upon request. 


The Personal Story A Gift of Love 

| Believe Up Close and Personal 
The Minneapolis Experience Loretta Lynn 

Real Heroes People Are Waiting 
Thoughts and Feelings You're There 


That Great Feeling 
Is Someone There 


A Little Miracle 
Volunteer Report 


For communities that are not covered by Fair Share Support, 
the following pricing schedule is in effect: 
1. Aone-time charge is levied for the first print of the above listed 
campaign films. This charge is based on metro size. Metro 
I— $540: Metro II—$490; Metro III—$440; Metro |IV—$380; 
Metros V-VI—$330;: Metros VII-XI—$200. Additional prints are 
$200 each regardless of metro size. 


2. Acommunity that has purchased campaign films from United 
Way of America on a consecutive yearly basis is entitled to a 
discount on the $200 additional print cost. This discount Nas a 
maximum ceiling of 20 percent if a community has purchased 
prints for three consecutive years. For two years the discount 
is 10 percent and for one year the discount is 5 percent. The 
following summarizes: 


Fair Share 
First Addt’l 5%Disc. 10%Disc. 20% Disc. Services 

Metro Print Print 1 Year 2 Years 3Years Support Price 
| $540 $200 $190 $180 $160 $95 

iI $490 $200 $190 $180 $160 $95 

iT $440 $200 $190 $180 $160 $95 

IV $380 $200 $190 $180 $160 $95 

V $330 $200 $190 $180 $160 $95 

VI $330 $200 $190 $180 $160 $95 
VII-XI $200 $200 $190 $180 $160 $95 
Fair Share Services Support 


Completely separate from the pricing for films covered above is 
the Fair Share Services Support on all items in this Catalog withthe 
exception of Combined Federal Campaign materials and films 
covered above. 


A community purchasing pins, awards, or printed materials for 
example would initially be charged the Catalog listed price. (This 
price should appear on the order form when submitting an order.) 
When an invoice for the materials is sent out, it will show both the 
Catalog price and separately a 15 percent discount on the items 
ordered. The amount due will reflect the shipping charges plus the 
cost of the item(s) with a 15 percent discount deducted auto- 
matically on the latter. 


PLEASE DO NOT WRITE IN THE DISCOUNTED AMOUNTS ON 
ORDERS PLACED OR ON INVOICES. DISCOUNTS WILL BE AU- 
TOMATICALLY COMPUTED AND DETAILED FOR YOU. 


AUDIOVISUAL EQUIPMENT 
Bell and Howell Autoload ....................0..... 16 
Cinema Sound 3000 ........ 00.0... cece cee 16 
RINNE Ds. 5 6 ae kw ip-nd He da ee nd kareeaves ted 16 
2 Ab egg neacian sae bee atwaes eabad bao baseballs 16 
Technicolor .... 0.0.0.0. ccc cece e ee eeay 16 
AWARDS 
be 39 
Ie hei ones 0 Ooh needs peers ceed ted Qecielees 41 
Molded Styrene ......... 0.0... cece een 40 
PU io das emt tke ine ceeetenpernsans doses 41,42 
Photo Conversion ......... 00.0... cece ccc eee ee 38 
WR le os ae ae acd Oddone bak ovate ant becuse 37, 42 
WOOGGN 2. occ i ccc cee cen eeccctnebacanas 37, 38, 39 
CAMPAIGN AIDS 
Booklet Covers ....... 000.00 ccc cece ees 26 
a, a 27 
Pledge Cards ............. 0. 0c ccc cece eee aes 27 
Report Envelopes ...............0. 0.00 cece eee 22 
OT SCHNNE eb bi os K she ances eee ade veae> 27 
MOOT PINS 5560 xn xcheg vee bon obs dew Dobos 27 
CAMPAIGN PINS 
a re er mT 29 
Sy a er eee 29 
Gold-Plated .. 0.0. ccc cece ee eees 29 
PMI So ce Roe hp 6-44 ee dak oe edd bea seeneeeul 29 
PC kek She KAR wee EE odes ems aneabneeheaceant 29 
Ps ous ance me nene sac be bed cede ees Boned saecenct 29 
DISPLAYS 
re 24, 26, 45 
Freestanding ...........00. 00. ee 20 
Letter Kits... 0.0 cece eee eee 24 
Ne Die bb aby bre dE doe R a cKR RRR adRaeECOET EN 25 
Podium Mounts .......... 000000 c cece cece ee 24, 26, 44 
Thermometers ......0.0.00 000000 ccc cece ee en 25 
FILMS 
General Campaign........................ 2, 3,4, 5,3 
National Film Program ........0 000000000000 cece ee. 1 
Recruitment .. 000.00... eee ee 11 
We 9, 10 
TV V@PSIONS 0. ccc ccc cc wucenccevsccceueces 12 
FLAGS 
MIRON oo cars tb Siete ba venice haba ebtadybawken 45 
PONWVAING «5 cca nv vad daneucdauscicaccvacvacvaccecs 45 
VRDMIIIOD see ¥i eda 6h bash edd eae evelssky seven 26 
GIFTS 
Office/Desk Accessories ................ 31, 33, 35, 42 
Personal .......... 0.0.0.0 0 cece eee, 30, 32, 33, 34, 35 


GRAPHIC, THEME, PRINT 


Business Cards ... 6... c ccc ede nee cen teen euaeees 22 
CSPOMUII CAICR: oie pe dab dade bnedeees sae eneness 23 
POBTISG WHIINS ow codes bop ede ese neseewemnre cies oes 22 
PG sg koa s 640 os HE DAS ob ene Rowen ue Eee 21 
PFI AGS o. ccc cee ce co evusesenedouvvcussasseencens 23 
OI oo 54 4454555 eh ash wcnnndabhewewsianesou 22 
Thank-You Flyers .... 2.0... 0.0 cece eee 23 
MEETING SUPPLIES 
WE x55 45-40 waren c5-che5ans dee ceespecees tee ee 26 
VION scan bce Rane eb abe dne deeh eb cnPedeosarn geass 23 
gi ee ee eee ee re eee oe ere ee ee 26 
PigGO CIOS | ins cdecdnvnw ceeuek desea bensene Feces 26 
PISO MS 6 odin soy Kae tunceades xnegdeds esau eens 26 
PROG 5 85m sa5o0 bt oss Chee hake ekas eis der cses eas 28 
MULTIMEDIA 
Full-Length Shows ............0 0.0: c cece e ee eens 14 
RAT SIIOWS .. os hee ow h Sa eo vee ese $d bx ea een eeenees 14 
MUGS/CUPS/GLASSES 
COMMIS. 6 ghee cen ck wand sh eaonies eien tae isendeos 36 
Cleat GIASS . . . ccskx oe edctced ig su aveade veces vakaeds 36 
PA VIG: ox as o56cd0 anc bes end eynt ei ounedenedes 36 
Smoked Glass ..... 0.0.0.0 ccc cece en 36 
I OGIN 5 ix ba perkates toerhs 65505 044 209 098 d0 FES 26 
BIN noo ohn orb ae eh tend bade oi vesereeccen 36 
NFL MATERIALS 
Bi ee er eee ee er 6 
SCHGGUIOS ¢.< cco de0skcwddev onda ceetoeenta saeiexas 7 
POR onion bea wdamscesdacens shoe Owbdas ecaueesaes 7 
TY BOOISINAO: 6cvivn ced ved iavavenennsbcestans ceeds Fi 
ORDERING AND PRICING INFORMATION ........... 46 
PROGRAM SUPPORT MATERIALS 
Information and Referral .............0.......000.0. 18 
LADO PATIGIOOUON: 6600 scen c4 4c hen vdewesnsdeiades 19 
Planning and Allocations ...................00.0005 17 
Spanish Theme ........... 0000000 cece eee eee eee 20 
SIGNAGE, INDOOR 
Pressure Sensitives ....... 00.00.00. cece eee eee eee 44 
PCI) VET EMBO SE sake eadkasee cence pe eeaguly ies 44 
WHT OC ONE 6 ion ast chen eedneeee bchte wb xeeteciett 44 
SIGNAGE, OUTDOOR 
PUM NOS. . 3 ccs une Benn benetaseeees ae erutusseegs 43 
as i opie eed one ob ad FA oe esa Ed Oo 43 
NGO 3s 6 ies veh bet nds athe Maeve et paws daeekesens 43 
TV SPOTS/THEATER TRAILERS 
CN cone ce treks chbbanexeeecasaneanasdavaee 13 
Dramatic Series ......... 0... 0. ccc een 13 
DOM oso sua paeure hue dsa0$ 04nd $arannaestaeeeon ve 13 
PHOCTUINITIONL 4 ccwicevavwsd "440 04 bee bayebeeees'ee ns 13 
VIDEO PROGRAMS ....................2 ccc ee ce eaee 15 


UNITED WAY OF AMERICA 
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